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Abstract

This working Paper investigates the factors influencing the digitization of the
entertainment industry in the United Arab Emirates (UAE) and explores its implications for
industry performance. The rapid adoption of digital technologies in the UAE’s entertainment
sector is driven by technological advancements, government initiatives, and evolving consumer
demands. This study employs a qualitative research design, utilizing semi-structured interviews
with 15 stakeholders, including content creators, platform providers, and policymakers. Thematic
analysis reveals key drivers of digitization, such as the increasing use of digital platforms, high
internet penetration, and government-backed initiatives like UAE Vision 2021. However, the
process is hindered by cultural preservation concerns, regulatory gaps, and the digital divide,
particularly in rural areas. The study highlights the importance of balancing technological
innovation with cultural sensitivity and the need for an updated regulatory framework that
accommodates the rapid pace of digital change. The findings underscore the role of government
policies in bridging the digital divide and ensuring equitable access to digital entertainment. This
research contributes valuable insights for industry stakeholders and policymakers aiming to
create a sustainable, competitive, and culturally adaptive digital entertainment market in the
UAE.

Keywords: Digitization, UAE Entertainment Industry, Consumer Behavior, Regulatory
Framework, Digital Divide, Technological Advancements, Cultural Preservation, Government

Initiatives, Digital Transformation, Entertainment Platforms.
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Introduction

The entertainment industry is undergoing a profound transformation globally, driven by
rapid technological advancements and the increasing demand for digital content. In the United
Arab Emirates (UAE), this transformation is particularly significant, with the country positioning
itself as a regional leader in adopting digital technologies across various sectors. The shift
towards digitization in the entertainment industry has reshaped how content is produced,
distributed, and consumed, making it a vital component of the nation's broader economic and
cultural agenda. This study aims to investigate the factors driving digitization in the UAE’s
entertainment sector, analyze consumer behavior in the digital age, and explore the regulatory
and cultural challenges that shape its performance.
Background of the Study

The entertainment industry, encompassing films, music, television, gaming, and live
events, has evolved significantly with the advent of digital technologies. In 2020, the global
entertainment industry reached a market value of $130 billion, with a projected growth rate of
6.3% annually until 2025 (Mosescu et al., 2022). In the UAE, this digital transformation is
supported by governmental initiatives such as UAE Vision 2021 and the Dubai 10X program,
which aim to foster innovation and build a knowledge-based economy (Alketbi, 2023). As the
digital era accelerates, the shift from traditional media consumption to digital platforms like
streaming services, online gaming, and social media is evident in both global and local markets.
For instance, platforms such as Netflix, YouTube, and Spotify have rapidly expanded, with
Netflix alone surpassing 200 million subscribers worldwide in 2021 (Chapdelaine & McLeod

Rogers, 2021).
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In the UAE, a nation known for its rapid technological growth, the entertainment sector
has embraced these changes with vigor. The country's high internet penetration rates, along with
the government’s commitment to digital infrastructure, have created an environment conducive
to digital entertainment growth (Digital Gravity, 2024). The cultural diversity of the UAE, with a
population consisting of both expatriates and Emiratis, further complicates the digital
entertainment landscape. While global platforms bring a variety of content, the preservation of
local culture and values remains a pressing concern. This dual challenge of fostering digital
growth while maintaining cultural identity forms the foundation of the research questions
addressed in this dissertation.

Additionally, another major problem is developing the staff with the necessary skills for
innovation in digital entertainment manufacturing. Despite the fact that the UAE has made
considerable investments in the development of skills among its people, there is also a shortage
of skills in the areas of digital content production, data analytics, and new technology. This skills
gap not only fails the sector to innovate but also hinders the competitiveness of this sector
internationally (Mosescu et al., 2022). In addition, another example is the UAE has emerged as a
production hub with the help of institutions like the Abu Dhabi Film Commission and the Dubai
Film and TV Commission. However, there is a need for a more stable community of talent and
infrastructure in order to support digital content creation, distribution, and dissemination (Li,
Wen, Jiang, & Wang, 2024). Furthermore, there are the difficulties of digital infrastructure and
connectivity, especially in the remote and underdeveloped areas. While urban centers like Dubai
and Abu Dhabi are home to high-quality digital infrastructure, nevertheless, the rural areas might
lack access to the fast internet or digital platforms, hence limiting their ability to join the digital

entertainment economy. The digital divide worsens the gap between socio-economic groups,
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thereby obstructing the drive toward the democratization of content generating and dissemination
(Diamandis & Kotler, 2020).
Research Rationale

The digitalization of the entertainment industry is not merely a technological shift but a
fundamental change in the economic, cultural, and social dynamics of entertainment production
and consumption. The global success of digital platforms, from music streaming services to
video-on-demand content, has highlighted the advantages of digitization: increased accessibility,
reduced costs, and global reach (Dens & Poels, 2023). However, while studies on digitization in
the global entertainment industry abound, there is limited research that specifically examines the
context of the UAE. The UAE's unique socio-cultural and economic environment, marked by
rapid modernization and cultural diversity, presents a distinct case for studying the impact of
digitization.

In addition, Li et al. (2024) showed that digitalisation has been the driving force of
innovation across the whole entertainment value chain. Content creators now have an abundance
of digital tools as well as platforms at their disposal that enable them to try out new formats and
techniques in storytelling. Dealers can make audiences across geographic areas without having to
go through traditional barriers and intermediaries. Similarly, consumers benefit from the
availability of more options and convenience through which they can watch and consume
entertainment content. Navigating the intricacies of digitization in the entertainment industry is
key to ensuring further advancement and steady development. Researchers are able to learn from
the situation in the UAE about multidimensional aspects of digitalization in a society going

through economic development. As the digital economy leader in the UAE and a country with a

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



rich cultural scene and emerging entertainment industry, this area offers an excellent ground for
exploration (Moh’d Anwer, 2024).

The rationale behind this study stems from the need to fill this gap in the literature by
analyzing the specific drivers and barriers to digitization within the UAE’s entertainment sector.
Furthermore, it seeks to understand how the UAE's regulatory frameworks, consumer behaviors,
and cultural values influence the adoption of digital technologies in entertainment. The findings
will provide insights that could inform policymakers, industry leaders, and academics about the
challenges and opportunities posed by digital transformation in the UAE.

Research Problem

While the UAE has made significant strides in digitalizing its entertainment industry,
several challenges remain. One of the main issues is the balance between modern technological
advancements and the preservation of the country's cultural identity. As digital platforms
dominate, traditional forms of media and local content often struggle to maintain their relevance.
For example, platforms like Netflix, which offer a vast array of international content, often face
difficulties in promoting locally produced Emirati content, which is less widely viewed due to
global competition (Radsch, 2023).

Moreover, the rapid pace of technological change has outpaced regulatory frameworks,
leaving gaps in content regulation, intellectual property protection, and data privacy (Diamandis
& Kotler, 2020). The UAE government’s attempts to modernize regulations have faced obstacles
due to the fast-evolving nature of digital technologies, which complicates the enforcement of
traditional media laws (Alketbi, 2023). Furthermore, despite the UAE's digital infrastructure, a
significant digital divide exists, with rural and low-income populations lacking access to high-

speed internet and digital platforms. This divide limits access to digital entertainment and
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exacerbates socio-economic disparities (Radsch, 2023). The core research problem thus lies in
understanding how these factors—technological, cultural, regulatory, and socio-economic—
interact to shape the digitization of the entertainment industry in the UAE. The study will
examine how stakeholders, including government bodies, content creators, platform providers,
and consumers, navigate these challenges.
Research Objectives, Questions, and Aim
Aims
The primary aim of this research is to explore the factors driving the digitization of the
UAE's entertainment industry and analyze how these factors impact industry performance. The
study also seeks to identify the challenges and opportunities that digitization presents for
industry stakeholders, with a focus on the UAE's unique socio-cultural and economic context.
Objectives
The specific objectives of this research are as follows:
e To identify the key drivers of digitization within the UAE’s entertainment industry.
e To assess consumer preferences and behaviors regarding digital entertainment content in
the UAE.
e To analyze the challenges and opportunities presented by digitization for stakeholders in
the UAE entertainment sector.
e To examine the impact of regulatory frameworks on the digitization process in the UAE
entertainment industry.
Research Questions
The research will address the following questions:

e What are the primary factors driving digitization in the UAE's entertainment sector?
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e How do UAE consumers perceive and engage with digital entertainment content?
e What are the challenges and opportunities for stakeholders in adapting to digital
transformation in the UAE entertainment industry?
e How do regulatory frameworks influence the digitization process within the UAE’s
entertainment sector?
Significance of the Study
This study is significant for several reasons. First, it contributes to the growing body of
literature on digital transformation in the entertainment industry, particularly in the context of the
UAE, a country undergoing rapid technological and cultural change. Second, the findings will
provide valuable insights for policymakers seeking to create a supportive regulatory environment
that fosters innovation while respecting cultural values. Finally, the study will offer practical
recommendations for content creators, platform providers, and industry leaders looking to
navigate the complexities of digital transformation and engage effectively with consumers in the

UAE.
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Literature Review

Introduction

The digitization of the entertainment industry in the UAE is reshaping the way content is
created, distributed, and consumed. This transformation is driven by rapid technological
advancements, shifting consumer preferences, and a robust digital infrastructure. With a
significant investment in digital technologies, the UAE has positioned itself as a leader in the
region’s entertainment sector. This literature review synthesizes existing research on the factors
influencing digitization in the UAE’s entertainment industry, highlighting theoretical
frameworks, empirical findings, regulatory challenges, and opportunities for innovation. The
review also addresses the gaps in the literature, underscoring areas where further research is
needed.

This literature review aims to systematically explore the existing body of research related
to the digitization of the entertainment industry, with a particular focus on the UAE. In 2023,
streaming platforms in the UAE grew 15% in subscriber terms, an indication of heightened
demand for demand-viewed entertainment. This immediately mirrors the magnitude of digital
transformation in the UAE's entertainment industry. By analyzing theoretical frameworks such as
the Technology Adoption Model (TAM), Innovation Diffusion Theory, Porter's Five Forces
Analysis, and the Resource-Based View (RBV), this review seeks to uncover the underlying
factors driving the adoption and implementation of digital technologies in the UAE's
entertainment sector.
Theoretical Framework

Theoretical frameworks provide critical insights into the processes driving the digital

transformation of the entertainment industry. Technology Adoption Model (TAM) and
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Innovation Diffusion Theory (IDT) offer foundational concepts for understanding the adoption
and spread of digital technologies. According to Davis (1989), TAM suggests that two primary
factors, perceived usefulness and ease of use, influence consumer acceptance of new
technologies. In the context of the UAE, these factors are further complicated by cultural
nuances, language preferences, and the diverse population. TAM helps explain the growing
adoption of digital platforms such as streaming services in the UAE, but its application needs to
account for local socio-cultural dynamics (Davis & Grani¢, 2024).

Innovation Diffusion Theory (IDT), proposed by Rogers (2003), complements TAM by
explaining how innovations spread across cultures. It highlights key factors such as relative
advantage, compatibility, complexity, and observability that affect adoption rates. In the UAE,
where multiculturalism shapes consumer behavior, IDT helps explain why some digital
innovations, like streaming platforms, succeed while others may struggle to gain traction.
However, the theory has limitations when applied to rapidly changing digital landscapes where
new technologies emerge frequently, as in the case of VR and Al in the UAE entertainment
sector (Mavetera et al., 2017).

Furthermore, Porter’s Five Forces model (Porter, 1980) aids in understanding the
competitive forces within the UAE's entertainment market, while the Resource-Based View
(RBV) focuses on the importance of internal resources such as talent, technology, and
intellectual property for firms seeking to achieve competitive advantage in the digital era
(Barney, 1991). These frameworks help identify the key drivers of digital transformation,

including technological advancements, cultural considerations, and regulatory frameworks.
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Technology Adoption Model (TAM))

The Technology Adoption Model (TAM), suggested in 1989 by Davis, has become the
cornerstone in understanding how users come to accept a new technology and how they use it.
TAM has been widely applied in explaining technology acceptance amongst consumers.
However, its examination of perceived ease of use and perceived usefulness may not suffice in
explaining technology acceptance in terms of its social-cultural basis in the UAE. In a
multicultural nation like the UAE, not only will technology’s perceived value form consumer
preference, but cultural values, language, and preferred content will, and, and a retooling of the
TAM model for a high level of accuracy could therefore be warranted.

TAM posits that two main factors influence the acceptance and usage of technology:
usefulness (PU) and ease of use (PEOU). The term "perceived usefulness" relates to the degree
to which an individual feels that utilization of a certain system might improve their work or life
experience. On the contrary, perceived ease of use is the degree that which a user thinks that
using the system will demand less effort. Such building blocks have been synthesized and tested
across many studies and have shown to be remarkable in helping explain people’s attitudes and
behaviors toward the acceptance of technology (de Villiers et al., 2024).

Figure 1: lllustrates the TAM Model (Resource: (Kabir et al., 2018, p.66).

Perceived
Usefulness
(PU) \ *\
External Attitude Behavioral Actual
Variables Toward Using > Intention to System Use
(A) Use (BI)

Perceived Ease
of Use (PEOU)
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Table 1: Components, Definition, and Key Aspects of the TAM (Author: Researcher)

Component

Definition

Key Aspects

Perceived Usefulness (PU)

Perceived Ease of Use

(PEOU)

Attitude Toward Using

(ATU)

Behavioral Intention to Use

(BI)

The degree to which a user
believes that using a particular
technology will enhance their
performance or satisfaction.
The degree to which a user
believes that using a particular
technology will be free of
effort.

The individual's positive or
negative feelings about using
a specific technology.

A user's intention to use a

technology in the future.

Enhances job performance or
satisfaction
Increases  efficiency  or
effectiveness

Easy to learn and use

User-friendly interface

Requires minimal effort

Influenced by PU and PEOU
Affects the willingness to use
actual

Predicts usage -

Strongly influenced by ATU

Table 1 illustrates the components, definition as well as major aspects of the TAM.

According to the table PU aspect is integral in views where technology improvement can lead to

better success, for instance, increasing overall productivity or better user experience. If the

technology makes the job of the user much easier, then PU is a great predictor, and a

technological acceptance scale used in such a situation increases the resources of the user

(Tamam et al., 2021). Besides, Alsyouf et al. (2023) demonstrated that in PEOU, people usually

want to deal with new technology that is easy to use while the primary condition. The effective
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and simple technologies that don’t require unpleasant disruptions in workflows and are, instead,
easy, to be picked up by the users are more likely to be expensive. This part points to the
importance of user-friendly design that will take the main stage in technology development (Al-
Adwan et al., 2023).

Innovation Diffusion Theory (IDT)

Innovation Diffusion Theory (IDT), defined by Everett M. Rogers in 1962, depicts the
way through which new ideas or technology are adopted by cultures. IDT identifies several key
elements that influence the adoption of an innovation: the innovation itself, communication
channels, the time frame, and the social system (Alhammadi, Marashdeh, & Hussain, 2023).
According to Alyoussef (2023), the theory posits that innovations spread through specific stages:
knowledge, persuasion, determination, implementation, and verification. Moreover, Rogers
categorizes adopters into groups: innovators, early adopters, early majority, late majority, and
laggards, which belong to the early, late, and reluctant adopters’ categories, respectively. Figure 1
shows the IDT, such as the extent to which the concept is perceived to be better than the ones
that it is set to replace. The higher the gap between relative costs, the faster the adoption.

Likewise, this relates to how complicated or complex the adoption of that innovation
would be to understand and use. The greater the more complex an innovation, the lower its
adoption rate. The innovations that are easier to wield and use than the ones that might require
the consumers to approach them with no skills and understanding of the previous concepts are
accepted at a higher pace. The friability aspect of IDT evaluates the way through which
extensive ingenuity can be attempted without a need to comply with a commitment to
incorporate the same. Few experts will use methods whose shortcomings could become apparent

on a limited scale (Davis & Grani¢, 2024).
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Observability refers to the extent the effects an innovation has can be seen or experienced
by the people who need to adopt it. The prospect of getting results is a driver of adoption when
the benefits of innovations are visible. Besides, compatibility weighs the extent to which a new
idea is seen to be discordant with the already accepted values, past experiences, and needs of the
audience. If an innovation is compatible with the target audience's values and strong points, it
has a better chance of being adopted (Mavetera et al., 2017).

Figure 2: Innovation Diffusion Theory (IDT) (Resource: (Mavetera et al., 2017, p.99)

Relative Advantages

Complexity

Innovation Adoption

Triability

Observability

Compatibility

Resource-Based View (RBV) Theory

The Resource-Based View (RBV) is a strategic management theory that stresses the
importance of internal resources and abilities in relating them to future competitive
competencies. RBV argues that factors like the industry environment or market position are not
the sole determinants of the success of a company (Lubis, 2022). The RBV comes in useful in
that it isolates value in in-house assets such as intellectual property, talent, and technological
infrastructure, driving success in the competitive entertainment sphere in the UAE. With its
significant investment in state-of-the-art technology and infrastructure for developing contents,

RBYV proves to be an effective tool for analysis in terms of domestic companies creating a long-
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term competitive advantage in digital entertainment. Nonetheless, Beamish & Chakravarty
(2021) showed that the company pays attention to the present resources and the way through
which it can effectively use them. Both concrete resources like physical assets and financial
reserves, and abstract ones, for instance, intellectual property, brand reputation, and
organizational knowledge are usually utilized.

Figure 3: Resource-Based View (RBV) Theory Resource: (Kostopoulos et al., 2002, p.8)

Financial Resources
s Internal/

External
funds
Technical Resources
e IT systems Firm’s capacity to
e Engineering innovate
equipment

Intangible Resources
¢ Human
¢ Knowledge

Porter's Five Forces Analysis

Porter's Five Forces Analysis is a strategic tool developed by economist Michael E.
Porter in 1979. It is used to understand the competitive forces at play in an industry and to gauge
the potential for profitability. The framework analyses five critical forces that determine the

competitive intensity and attractiveness of a market.
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Figure 4: Porter 5 Forces Model (Resource: (Neneh, 2011, p.61)
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Empirical research on the digitization of the entertainment industry in the UAE reveals

Empirical Evidence

several key factors influencing the sector’s growth. As highlighted by Shetty et al. (2023),
technological advancements such as high-speed internet, smartphones, and smart TVs have
significantly altered the way consumers access and engage with entertainment content.
Streaming platforms like Netflix, Amazon Prime, and local services such as Shahid have gained
popularity by offering on-demand access to diverse content (Crupi & Schiliro, 2023). These
platforms align with the findings of TAM, where perceived ease of use and usefulness are critical
for driving adoption.

Moreover, consumer behavior plays a pivotal role in shaping the digital entertainment
market in the UAE. According to Ayish (2022), there is a clear preference for digital platforms
that offer flexibility and convenience. The shift from traditional TV viewing to online streaming

reflects changing consumption patterns, especially among the younger, tech-savvy generation.
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Al-Najjar et al. (2023) further argue that the proliferation of mobile devices has made
entertainment more accessible, contributing to the growth of digital platforms in urban and
suburban areas of the UAE.

Literature Gap

To find the gap in the literature about digital inclusion in the role of digital entertainment
in the UAE, it is necessary to perform a deep analysis of the available research and literature.
There is a great deal of growing literature as regards digital inclusion and various dimensions
globally, but there is a notable gap in research in UAE contexts, specifically when it comes to
access to digital gaming (Ragavan & Deswal, 2023). Such a literature void creates a gap that can
be filled with new insights and knowledge to the consideration discourse about digital inclusion
and its consequences in the UAE entertainment industry. In UAE, although the country has taken
bold steps in adopting technological modernisation and development of its digital framework,
there is a gap in research as far as empirically based evidence is concerned, which is
systematically investigating the extent and character of digital inclusion in the nation (Qian et al.,
2024).

The content of the material is focused mainly on the problem of transition crises and
digital use, with a bit of attention on the sector of entertainment in the context of digital
inclusion. Hence, the government should research to ensure the existence of digital access
barriers and the related differences among digital literacy, and social and economic factors in the
UAE that explain the concept of digital inclusion in arts and entertainment (Sharma & Sharma,
2021). Moreover, digital literacy encompasses the understanding as well as the use of digital
technology. Research on various topics, such as digital access, skills, and participation in the

UAE, is plentiful. However, research on digital entertainment access in the UAE seems to be
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missing. However, the sources of the research frequently turn to social aspects that regard access
to basic digital facilities, including education, healthcare, and e-commerce, but often overlook
the role of digital entertainment in the process of social inclusion, cultural participation, and
leisure activities. The easy availability of digital entertainment among people all over the world
has grown quite fast, especially in the UAE. Research needs to be done to find if the level of
income has any influence on digital platforms, content consumed, and digital cultural practices

there (Ramadan & Nsouli, 2022).
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Methodology

Introduction

The aim of this study is to explore the factors driving the digitization of the entertainment
industry in the UAE and examine how these factors influence the industry’s performance. The
methodology chapter outlines the research design, approach, data collection methods, sampling
techniques, and data analysis procedures employed to achieve the research objectives. This
chapter provides a detailed explanation of the chosen methods, justifying their appropriateness
for answering the research questions, and highlights any ethical considerations taken into
account during the research process. This study has utilized the Saunders Research Onion model
as a detailed guideline for the step-by-step development of the research methodology. The
Saunders Research Onion model, a systematic model, is used to conduct research in a structured
way. This model, developed by lovino & Tsitsianis (2020), can be compared to the peeling of an
onion due to the four stages of the research process that are encapsulated in it.

Figure 5: Saunders Research Onion Model, Source: (Appiahene et al., 2018, pp.39-61.)
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Research Philosophy: Interpretivism

This study is grounded in an interpretivist philosophy, which seeks to understand the
meaning and interpretation of human experiences in a specific context. Interpretivism is
particularly relevant when exploring the social, cultural, and economic dynamics that shape the
digitization of the entertainment industry in the UAE. It emphasizes the subjective nature of
reality and the importance of understanding the perspectives of individuals involved in the digital
transformation process. By adopting an interpretivist approach, the research seeks to understand
the views of industry stakeholders, including content creators, platform providers, and
policymakers, on the factors influencing digitization in the UAE entertainment sector.
Research Approach: Inductive

An inductive research approach was employed to generate new insights and theories
based on the collected data. Inductive reasoning involves developing patterns, theories, and
generalizations through the analysis of specific data points. Given the exploratory nature of the
research, the inductive approach allows for the identification of emergent themes related to the
digitization of the UAE’s entertainment industry. This approach is well-suited to uncover new
factors and dynamics that may not have been previously identified in existing literature. The
findings from the interviews are analyzed to generate a deeper understanding of the key drivers,
challenges, and opportunities in the sector.

Further, these concepts are then connected to yield a complete theory that is fully
applicable to the study’s context. This theory reflects the actual situation, based on proven facts,
which serves as a fundamental platform for contemplating the peculiarities of digitization in the
UAE's entertainment industry (Adeoye-Olatunde & Olenik, 2021). In addition, inductive

research is very context-sensitive permitting the data collected to show not only a deeper
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understanding of the context but less common in deductive approaches. It draws the opportunity
for revision of research direction according to what is found in the first data, as this is important
in the context of digital technologies where new information could be regularly emerging for
consideration (Resing, 2020). Further, as it is free from rigidly predetermined hypotheses,
randomized controlled trials have a higher chance of uncovering unforeseen discoveries and
insights that an organized approach may reject (Hall et al., 2023).
Research Choice: Qualitative

A qualitative research design was chosen for this study due to its ability to explore
complex phenomena in depth and detail. Qualitative research is particularly effective in
capturing participants' subjective experiences, which is essential for understanding the factors
influencing the digitization of the entertainment industry in the UAE. By conducting semi-
structured interviews, the research gathers rich, detailed insights from industry stakeholders,
allowing for the identification of patterns and themes related to digital transformation. This
approach is appropriate for addressing the research questions, which focus on understanding the
perceptions and experiences of those involved in the digitization process. Qualitative research
can provide significant benefits for highlighting complicated situations such as digitization.
However, this type of research has certain limitations that may affect how research findings can
be adopted. Nevertheless, a study particularly focuses on analysing the factors affecting the
digitization of the UAE entertainment industry and its performance. It has been identified both
the positive and negative aspects of digitization in UAE's entertainment industry by the
qualitative method. This advantage is the fact that qualitative research has yielded the details and

nuances that are sufficient enough.
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Research Strategy: Semi-Structured Interviews

The primary data collection method for this study was semi-structured interviews. Semi-
structured interviews are an effective tool for collecting in-depth information on participants’
perspectives while allowing flexibility in the conversation. The researcher prepared an interview
guide with open-ended questions that align with the research objectives but left room for
participants to elaborate on their responses. This flexibility enables the researcher to explore
unanticipated topics that may arise during the interviews. Semi-structured interviews are
particularly valuable when seeking to understand complex, subjective phenomena, such as the
drivers and barriers of digitization in the entertainment sector.

The interview questions were designed to address key themes identified in the literature,
such as technological advancements, regulatory challenges, cultural preservation, and consumer
behavior. The interviews focused on the perspectives of 15 stakeholders from various sectors of
the UAE entertainment industry, including content creators, platform providers, and
policymakers. The choice of semi-structured interviews allowed for a deeper exploration of these
themes, as participants could freely express their views while still being guided by the central
research questions.

Data Collection: Methods for Gathering Data

The data for this study was collected through semi-structured interviews conducted with
15 industry stakeholders. Each interview lasted between 45 and 60 minutes and was conducted in
person or virtually, depending on the availability and preference of the participant. The
interviews were audio-recorded with the consent of the participants and transcribed verbatim for

analysis. The interview guide focused on open-ended questions, allowing participants to provide
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detailed responses that captured their perspectives on the drivers, challenges, and opportunities
of digitization in the UAE entertainment industry.

The interview questions were designed to explore four key themes:

1. The technological advancements driving digitization in the UAE’s entertainment industry.

2. The role of cultural preservation and regulatory frameworks in shaping digital content
and platforms.

3. Consumer behaviors and preferences regarding digital entertainment content.

4. The challenges and opportunities faced by industry stakeholders in adapting to digital
transformation.

In addition to the semi-structured interviews, secondary data was collected from industry
reports, government publications, and academic literature to provide context and support the
findings from the interviews. The secondary data helped to validate the themes emerging from
the primary data and provided a broader understanding of the industry landscape.

Ethical Considerations

Several ethical considerations were taken into account during the research process to
ensure the integrity of the study and the protection of participants’ rights. Informed consent was
obtained from all participants before the interviews, ensuring that they were aware of the purpose
of the research, their right to confidentiality, and their right to withdraw from the study at any
time without consequence. Confidentiality was maintained throughout the study by anonymizing
participant data and storing all research materials, including interview recordings and transcripts,
in a secure, password-protected location. The researcher also ensured that all data analysis was

conducted with the utmost respect for the privacy and anonymity of the participants.
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Data Analysis: Thematic Analysis

The data collected through the semi-structured interviews was analyzed using thematic

analysis, a method commonly used in qualitative research to identify, analyze, and report patterns

(themes) within the data. Thematic analysis allows the researcher to make sense of complex data

by identifying recurring themes that address the research questions. The analysis process

involved the following steps:

1.

Familiarization with the data: The researcher listened to the interview recordings and
read through the transcripts multiple times to become familiar with the data.
Generating initial codes: The researcher identified and coded key segments of text that
were relevant to the research questions.

Searching for themes: The codes were grouped into potential themes that captured the
main patterns in the data.

Reviewing themes: The themes were reviewed and refined to ensure that they accurately
represented the data and addressed the research questions.

Defining and naming themes: The final themes were defined and named to reflect the
underlying factors influencing the digitization of the entertainment industry in the UAE.
Reporting: The themes were presented in the findings chapter, supported by direct

quotes from participants.
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Results
Introduction

The primary objective of the research is to analyze and understand the various impacts of
digitalization on the UAE entertainment industry. To fulfil this objective, the research chose the
qualitative data analysis method where the thematic analysis forms the base of the research.
Thematic analysis is a suitable means to bring meaning out of the depth of the facts; thereby, it
can be a relevant strategy for the qualitative data analysis technique. The central aspect of the
method of analysis is that it remains flexible and detailed, offering a systematic approach toward
the categorization and linking of large data sets toward specific research objectives. According to
Peel (2020), thematic analysis helps the researcher to analyze large narrative data sets to identify
the emerging patterns or themes that can be associated with the causes and impacts of
digitalization. Thematic analysis is primarily fruitful in bringing out in-depth and subtle insights
that may remain undetected by the quantitative methods, especially when subjective dimensions
and the perceptions of the individuals become important to conceptualize working under
investigation in the entertainment industry (Arifin, 2018).

The primary data was gathered for this study from semi-structured interviews with
various industry specialists within the entertainment ecosystem of the United Arab Emirates. The
respondents belong to varied categories of designations like CEOs, content writers, digital
strategists, technical specialists, etc., and this had provided much of the insights based on their
roles in the ecosystem. Finally, an understanding of the operations of digital transformation in
the entertainment industry of the UAE is needed since it does represent a convergence of global
trends and local cultural and economic pressures. The research is likely to be seen as highly

valuable in providing insights into strategic pathways and operational changes that arise with the
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advent of digitalization. This research has used thematic analysis to examine the opportunities
and challenges faced by the players in the industry.
Qualitative Data Analysis

Qualitative data analysis is important for understanding complicated phenomena,
including digitization, within dynamic industries such as the entertainment landscape. This study
will transcend beyond mere statistics in order to explore the mechanisms and motivations
underpinning the adoption and use of digital technology in terms of entertainment options. The
complexity is useful in an effort to determine the very subtle yet crucial impact of the
development of cultural, economic, and technological issues on the industry. Secondly,
qualitative data is relevant to analyzing the complex and dynamic scope of this study at hand,
thus reaching a more comprehensive and contextual understanding of the transition of the
industry to digital platforms (Arifin, 2018). In this regard, the data for this research work have
been collected from a mixed set of primary and secondary sources, and the sources have been
carefully selected to take care of the complexity embedded in the process of digitization in the
entertainment industry of the UAE. The primary data has been collected by conducting semi-
structured interviews and focus group discussions. The focus groups involved people at various
levels, including CEOs, managers, creative and technical people. Respondents in the meetings
could respond directly concerning personal experiences, views, and reactions with respect to the
processes of digitalization and to what extent these are influenced by the internally and

externally prevailing conditions with respect to the industry.
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Table 2: Respondents Profile

Code Age Gender Profession Qualification Experience Interview
Duration
RO1 35 Male CEO Public 10 years 30 minutes
Relations
RO2 28 Female Content B.A. in 5 years 25 minutes
Writer English
RO3 40 Male Environmental =~ MSc Digital 15 years 40 minutes
Scientist Marketing
R04 30 Female Technical BSc Computer 8 years 35 minutes
Expert Science
RO5 31 Female Product Video 20 years 45 minutes
Manager Graphing
RO6 33 Female Graphic B.A.in 10 years 20 minutes
Designer Graphic
Design
RO7 38 Male Software MSc Software 13 years 30 minutes
Engineer Engineering
RO8 27 Female Marketing B.A. 5 years 25 minutes
Specialist Marketing
R0O9 42 Male Data Scientist ~ PhD in Data 18 years 50 minutes
Science
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R10

R11

R12

R13

R14

R15

R16

25

48

36

29

34

37

39

Female

Male

Female

Male

Female

Male

Male

HR
Consultant

Sales Director

Operations
Manager
Web

Developer

UX Designer

Cloud

Architect

Biotech

Researcher

M.A. Human
Resources
BSc Business

Management

MBA

BSc
Information
Technology

MFA in
Design
MSc
Computer
Science
MS

Biotechnology

3 years

25 years

12 years

7 years

9 years

14 years

11 years

20 minutes

40 minutes

30 minutes

30 minutes

25 minutes

40 minutes

35 minutes

Table 2 shows the profile of the participants such as age, destination, qualification,

working experience and duration of the interview. Next, write up all the findings in a

comprehensive, step-by-step report. This will be done by interconnecting thematic analysis with

the research question and the existing literature, showing how the results enhance general

knowledge.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Figure 3: Steps Involved in The Thematic Analysis (Resource: (Wptamara, 2022)

Familiarize
yourself Define and
with the Search for name
data themes themes
Generate Review Produce the
initial codes potential report
themes
Thematic Analysis:

Thematic analysis is a systematic procedure through the following of a clearly specified
set of procedures in transforming raw data into significant and useful findings. It starts from the
encoding of the data through the creation of themes and finally into interpretation of findings.
Every stage is crucial to be done in order to assure the preciseness and completeness of the
analysis and thus helping the researchers in making relevant conclusions from the findings. (Dusi
& Stevens, 2022). The first step in thematic analysis is the process of data coding. In this
research context, coding will involve the identification of specific sections in the literature data
that address the topics such as technological advancement, user interaction, industry regulations,
and market responses.

Once this is done, the researcher searches for patterns in these codes that can reflect upon
larger themes that are contained in the data. Generally, this is undertaken through the
categorization of related codes and an examination of relationships between them. Theme
development is recursive in the sense that this requires continued looking through the dataset,
and new ideas continue to emerge. The reason for this is to make sure that the themes are
relevantly or properly representative of the coded data (Asghari et al., 2023). For instance if we

have multiple codes that talk about how customers are adopting to new digital platforms, they
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can be all categorized under an overarching category called "Technology Adoption and
Consumer Behaviour." These themes can further be decomposed into a subtheme of consumer
motivation, barriers to adoption, and the implications of social factors on the adoption. The last,
third step in thematic analysis is to interpret the themes that were identified. It is at this step that
the results obtained from the study are linked with the research questions and the theoretical
framework which had previously been developed. Additionally, thematic analysis is an important
methodology in qualitative research, especially in complex studies, as is this one on digitization
in the entertainment industry. The approach in itself contains both structure and interpretation in
the study subject analysis (Sabharwal & Miah, 2021).

Table 2: Extracting Codes from Excerpt

Theme Excerpt Source Selected Codes Summary
Description

Technology Technology Industry Technology Rapid adoption

Adoption adoption Reports, adoption, market of technologies
significantly Academic dynamics, such as
influences Journals consumer streaming, AR,
consumer behavior, user and VR is
engagement and experience reshaping
industry market
standards in the dynamics,
UAE enhancing user
entertainment experiences, and
sector. providing a
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Consumer

Behavior

Artificial
Intelligence

(AD)

Examination of
how consumer
preferences
towards digital
solutions impact
digital service
adoption in the
entertainment

industry.

The impact of
Al and machine
learning on
consumer

analytics and

Consumer
Surveys, Market

Analysis

Technical Expert
Interviews,
Industry White

Papers

Consumer
behavior,
technology
interaction,
personalized
experience,

brand loyalty

Al adoption,
machine
learning,
consumer

analytics,

competitive edge
to those who
integrate these
technologies
effectively.
UAE consumers
favor digital
entertainment
platforms that
offer ease of use
and personalized
experiences,
impacting the
adoption rates
and overall
market
penetration of
digital services.
Al and machine
learning are
critical in
analyzing

consumer
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Regulatory

Challenges

service

personalization.

How regulatory
frameworks in
the UAE affect
digital
transformation
in the
entertainment

sector.

Regulatory Body
Publications,

Legal Reviews

predictive

modeling

Copyright laws,
data protection,
regulatory
compliance,
market entry

barriers

behavior,
enabling
entertainment
companies to
optimize
offerings and
improve market
performance by
anticipating
consumer needs.
Regulatory
challenges such
as copyright
laws and data
protection
regulations pose
barriers but are
essential for
legal compliance
and maintaining
a fair

competitive
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Cybersecurity
and Data

Privacy

Market

Dynamics

The significance
of cybersecurity
measures and
data privacy in
the digital
transformation
of the
entertainment

industry.

Analysis of
market entry
strategies and
the impact of
competitive
pressure from

existing and new

IT Security
Reports,
Compliance

Guidelines

Market Entry
Studies,
Competitive

Analysis

Cybersecurity
measures, data
privacy,
consumer trust,
security by

design

Market entry
strategies,
competitive
pressure,
disruptive

technologies,

market in the
UAE.

As digitization
increases, robust
cybersecurity
and adherence to
data privacy
laws are crucial
for maintaining
consumer trust
and protecting
sensitive
information in
the UAE
entertainment
industry.

New entrants
using disruptive
technologies
face competitive
pressures from
established

players in a
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players in the market saturated market,

digital saturation requiring

landscape. innovative
approaches to
gain market
share in the
UAE
entertainment

sector.

Table 3 offers a structured look at the digitization of the UAE's entertainment industry,
encapsulating the findings into three overarching themes. These themes elegantly weave together
insights from various data sources, illustrating the intricate dance between technology adoption,
regulatory challenges, consumer behavior, and market dynamics.

Table 4: Rough Themes and Review Themes

Rough Themes Reviewed Themes

Technology as a Driver of Market Dynamics  Strategic Importance of Digital Technologies
in Shaping Entertainment Markets:
Emphasizing how digital technologies like
streaming, AR, and VR are crucial strategic
tools for transforming market dynamics and
enhancing competitiveness in the

entertainment industry.
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Consumer Preferences Shaping Technology Consumer-Centric Digital Transformation:

Integration Highlighting the critical role of consumer
preferences in shaping the adoption and
integration of digital technologies in the
entertainment industry, focusing on user
experience and engagement.

Artificial Intelligence Enhancing Consumer Al as a Catalyst for Personalized

Engagement Entertainment Experiences: Outlining how Al
and machine learning technologies are
utilized to tailor entertainment experiences,
driving engagement and satisfaction by

predicting consumer behaviors and

preferences.
Regulatory Challenges Impacting Digital Navigating Regulatory Landscapes in Digital
Transformation Entertainment: Discussing the impact of

regulatory frameworks on the pace and nature
of digital transformation in the entertainment
sector, including compliance challenges and
market entry barriers.
Cybersecurity and Data Privacy as Pillars of ~ Building Trust through Robust Cybersecurity
Consumer Trust and Privacy Practices: Demonstrating the
importance of cybersecurity and data privacy

measures in building and maintaining
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consumer trust in an increasingly digital
entertainment landscape.

Market Dynamics and Competitive Competitive Dynamics and Market Entry

Environment Strategies in Digital Entertainment:
Analyzing how new entrants and established
players leverage disruptive technologies to
compete in a saturated market, and the
strategies they employ to navigate these

competitive environments.

The table 4 narrows down the themes which were identified in general at first and turns
them into more precise topics that are broader in sense and show the complexity and strategy of
digitalization of the entertainment industry in the UAE. Each evaluated theme includes wider
implications and strategic insights that leads to a deeper understanding of the effect of

digitalisation in the sector.
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Figure 7: Final Themes Formulated Based on Initial Themes

Influence of Technology Adoption
and Consumer Behavior on the
Performance of Entertainment

Industry

Regulatory Challenges and
Frameworks Linked with Digitization
for Industry Stakeholders in the UAE

Effect of the Digitization of the
Entertainment Industry in the UAE

Themes

Influence of Regulatory Frameworks
Influence the Digitization of the
Entertainment Industry in the UAE

Theme 1: The Impact of Technology Adoption and Consumer Behaviour on the
Performance of the UAE Entertainment Industry
"The advent of technology has revolutionized our behavior towards working with
consumers at its base level. It is not about sales any longer, but about providing a
personalized and flawless experience. With Al and machine learning, we have become
capable of having a deeper, truer picture of consumer behavior and predicting with even
more accuracy. With such a transformation, we have transitioned towards newer
technology that not only maximizes user activity but can even predict consumer
requirements in a better way. Personalized recommendations, real-time pricing, and
target marketing have become a necessity in working with consumers.” R01 (CEO).
As per R16 (Biotech Scientist), "Digital tools in biotechnology are changing our work,
but with them comes heightened concerns over bioethics and information security.

Controls have to run at a pace with biotech advances in a move to ensure that ethical
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concerns are handled in a proper manner. With new capacities for collecting, storing, and
processing massive amounts of bio information through electronic platforms, new doors
in biotechnology have been opened. But with them comes dire concerns over
safeguarding individual and family information and its proper use in ethics."”
R14 (UX Designer) said that "The entertainment industry's move towards streaming
platforms has outpaced regulating frameworks, specifically regarding copyright and
distribution of contents. Policies that respond to new consumption trends and protect
intellectual property rights must then be crafted. Distribution changed with streaming,
with colossal amounts of contents at one's disposal at any point in time. Traditional
copyright legislation, however, cannot effectively cover such a new distribution form, and
such an issue such as piracies and unfair pay for producers then arises. Policies
protecting both producers and distributers in cyberspace have become an issue of
urgency."

Theme 2: Regulatory Challenges and Frameworks Shaping Digitization in the UAE

Entertainment Sector
As per ROS (Product Manager), "Navigating the tangled web of data protection
legislation is a big challenge for us. Inconsistencies between regions, such as between the
EU’s GDPR and the US'’s CCPA, complicate our product launches and approaches to
managing user information. With conflicting requirements for compliance in countries all
over the world, companies have a big burden in terms of compliance costs.
Inconsistencies make it a challenge for us to launch products seamlessly at a global level,

with having to make our platforms for managing data compatible with many laws in
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practice. It is a big use of resources for compliance, not just for our operations but for
our velocity to market."
"We ve had to disproportionately escalate our cybersecurity protocols in reaction to
escalating regulatory requirements and heightened susceptibility to data breaches. It's a
balancing act between maintaining trust with users and moving at a high pace of
innovation. Rapid innovation is necessitated in the digital economy, but with rising
instances of cyber-attacks and data breaches, we must have robust security protocols in
position that safeguard information about our customers. Our organisation recognises
that cybersecurity is paramount in maintaining trust with our consumers. That entails
inserting security protocols in direct integration with development life-cycle of our
offerings and revising our protocols regularly in an endeavour to inhibit new
vulnerabilities. Innovation tends to outpace regulating at times, and it creates a
sophisticated environment for balancing security with rapidity." R11 (Sales Director)
Theme 3: The Effects of Digitization on the UAE Entertainment Industry's Growth and
Development
"Education technology use has experienced a boom with a rise in demand for distance
studies. There is, nevertheless, a significant loophole in legislation supporting fair access
and protecting students' information. The technology use divide is widening and must
have immediate legislative intervention." R04 (Technical Expert)
"E-commerce thrives with information about consumers in customising experiences, but
increased concern over information practice compels us to closely monitor changing
legislation such as GDPR in a position to preserve trust with consumers." R12

(Operations Manager)

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



"The entertainment sector's transition to streaming platforms has outpaced regulatory
structures, particularly regarding copyright and distribution of contents. There is a
necessity for policies that respond to current consumption trends in contents and
safeguard intellectual property rights." R14 (UX Designer).
"Managing consumer information for personalized experiences is paramount for e-
commerce, but with new, stricter laws regarding data privacy, compliance must occur
early in such laws in a manner that will maintain trust and compliance.” R7 (E-
commerce Manager).
Theme 4: The Role of Regulatory Frameworks in Driving Digitization within the UAE
Entertainment Industry
"The increasing spotlight placed on data processing in the entertainment sector
necessitates closely following changing legislation such as GDPR in order to preserve
trust with consumers. Keeping pace with changing legislation is critical in supporting
continued business expansion and safeguarding sensitive information about consumers."
R12 (Operations Manager)
"Education technology use has experienced an explosion with growing demand for
distance learning. There is a dire lack of legislation supporting fair access and protecting
students' information, but a growing digital divide is developing and must have
immediate legislative review.” R04 (Technical Expert).
"Privacy regulations count, but they affect producers of content, too. Journalists, in fact,
have an issue with laws regarding privacy, and at times such laws hinder access to

information for reporting in the public interest.” R10 (HR Consultant)
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"Cloud services drive transformation in the entertainment industry, but with it comes a

necessity for stricter regulating structures. With increasingly larger volumes of

information stored in cyberspace, security and privacy laws must be robust enough to

protect information in any platform." R15 (Cloud Architect)

"E-commerce thrives off of information about its consumers in order to tailor experiences

but growing concerns over data processing methodologies require that we closely follow

changing legislation such as GDPR. Keeping one step ahead of such change is important

in terms of protecting consumer trust.” R05 (Product Manager)
Discussion of Themes

The intricate linkage between technology adoption and consumer behavior is pivotal in
shaping market dynamics today. As technology evolves rapidly, organizations are pressed to
decode how consumers engage with and adopt these new tools, a necessity underscored by
Hennig-Thurau, Ravid, & Sorenson (2021). The relationship between technology and its users is
nuanced by several factors like perceived ease of use, benefits, and the overall user experience
that technology offers, as noted by Akdim et al. (2022). The rate at which consumers embrace
different technologies can vary widely, heavily influenced by these aspects. Smartphones, for
example, have seen widespread adoption due to their multifunctionality and the extensive array
of apps they support, enhancing their utility and ease of use. On the other hand, technologies like
virtual reality (VR) have struggled with slower adoption rates, hindered by higher costs and more
limited applications, as highlighted by Dehghani et al. (2022).

R04's response sheds light on a fundamental challenge in technology development—the
significant gap between what is technically advanced and what is actually perceived as user-

friendly or beneficial by consumers. This observation points out that technological
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sophistication does not automatically translate into user acceptance. R09, a 42-year-old Data
Scientist, adds another dimension by highlighting the value derived from analyzing user
interactions on digital platforms: This perspective illustrates how data-driven approaches, like Al
and machine learning, are being leveraged to tailor digital experiences, thereby enhancing
consumer satisfaction and loyalty. The combined insights from R04 and R09 illustrate a complex
relationship between technological innovation and consumer behavior. As technologies evolve,
so does the need for companies to adapt their approaches to ensure these technologies are
accessible, desirable, and beneficial from the consumer's standpoint.

R15, a Cloud Architect, discusses the broader implications of cloud computing beyond
mere technological enhancement. He views it as a democratizing force that equalizes access to
data, allowing diverse demographics to interact with technology on a more equitable basis. This
perspective emphasizes the transformative potential of cloud technology in making digital
resources more accessible and leveling the playing field for users from various backgrounds.
Meanwhile, R12, an operations Manager, offers insights into the challenges and potential of AR
technology within her industry. Although the current adoption of AR is limited due to high costs
and specialized applications, she anticipates a significant transformation in consumer
engagement with digital content as the technology becomes more affordable and widely
available. This scenario is a classic illustration of the "technology adoption life cycle" as
described by Rogers in his Diffusion of Innovations theory. Initially, new technologies often face
barriers such as high costs and limited applications, but as these technologies mature, their costs
decrease, and their applicability broadens, making them more attractive and useful to a larger

market segment.
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Both RO5 and R11 highlight the ongoing struggle businesses face in balancing the need
for rapid innovation with the requirements of compliance and security. The digital age demands
fast-paced product development and deployment, but this speed must not come at the expense of
consumer safety or privacy. This balance is particularly challenging because both regulatory
landscapes and cyber threats are continually evolving, requiring businesses to remain vigilant
and proactive. Organizations that successfully navigate these challenges often do so by fostering
a culture of compliance and security across all levels of operation. They invest in ongoing
training for their staff, continuously update their security protocols, and engage in active
monitoring of regulatory changes. Moreover, these companies recognize the strategic value of
compliance and security, not just as necessary legal requirements but as central components of
their value proposition to customers. In conclusion, the insights from R05 and R11 reflect critical
operational challenges in today’s interconnected digital marketplace. Effective management of
these challenges is crucial for sustaining business growth, protecting consumer data, and
maintaining public trust in an increasingly digitized world.

R12, an operation manager, highlights the transformative potential of 5G technology on
content delivery, emphasizing how it can revolutionize the media landscape by enabling faster
and more reliable streaming services. However, the rollout of 5G also comes with significant
regulatory hurdles, particularly regarding spectrum allocation. These challenges affect how
content creators and broadcasters plan and deploy new services. The promise of 5G to drastically
reduce latency and increase download speeds could lead to new forms of interactive and high-
definition video content. Nevertheless, the uncertainty in regulatory frameworks could delay

these benefits, impacting everything from live broadcasts to real-time interactive viewer

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



experiences. For content creators, staying informed and agile in response to these evolving
regulations is crucial to fully leveraging 5G's capabilities (Del Rio et al., 2023).

R10 observation about the tension between digital privacy and journalism offers a
poignant insight into the challenges facing the media industry in the digital age. This conflict
underscores a broader societal dilemma: how to balance the need for robust data protection with
the requirements of a free press, which relies on the flow of information to inform the public.
Journalists have traditionally relied on confidential sources to uncover truths that hold powerful
entities accountable. RS addresses the challenges in the entertainment industry, particularly
regarding the adaptation of regulatory frameworks to the shift towards streaming services. This
shift has fundamentally altered how content is distributed and consumed, with traditional
copyright laws struggling to catch up. R1 insights highlight the conflict between digital privacy
and journalistic freedom, a crucial issue in today’s digital landscape. The literature supports that
while privacy regulations are vital, they must be balanced with the needs of the free press,
suggesting a regulatory approach that accommodates both privacy and freedom of information
(Del Rio et al., 2023).

R10 observation about the tension between digital privacy and journalism offers a
poignant insight into the challenges facing the media industry in the digital age. This conflict
underscores a broader societal dilemma: how to balance the need for robust data protection with
the requirements of a free press, which relies on the flow of information to inform the public.
Journalists have traditionally relied on confidential sources to uncover truths that hold powerful
entities accountable. R11, a Sales Director, emphasizes enhancing cybersecurity measures in
response to regulatory demands and the increasing prevalence of data breaches. The need for

robust security measures extends beyond protection, requiring integration into the very
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foundation of products and systems. This "security by design" approach ensures that security
measures are an integral part of the technological development process.
Conclusion

This chapter ends with an analysis of the study about the digitization of the UAE’s leisure
sector, describing how the objectives of the study were addressed, including driving factors for
digital transformation, the use of digital platforms for consumption, and accompanying
opportunity and challenge factors. Central theoretical frameworks, including TAM, Innovation
Diffusion Theory, and Porter’s Five Forces, have been drawn upon in the analysis of the process.
By using qualitative expert interviews, technological, economic, and social drivers for digital
leisure have been examined in the study. Overall, financial investment in digital infrastructure in
the UAE, in addition to its technology-aware population, encourages rapid sector digitization,
but with continued regulatory concerns in place.

Table 5: Key Findings on Digitization and Regulatory Impact in UAE Entertainment

Theme Key Findings Implications for the UAE

Entertainment Industry

Technology Adoption and Increased adoption of digital ~ Consumer behaviour is

Consumer Behaviour platforms, consumer demand  shifting towards digital-first
for personalized content, and  preferences, impacting
integration of advanced content creation and

technologies like VR and AR. distribution strategies in the

industry.
Regulatory Challenges and Complex regulatory Regulatory frameworks need
Frameworks environment, lack of cohesive to be streamlined to foster
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Effects of Digitization on the

Industry

Role of Regulatory

Frameworks in Digitization

digital policies, and
challenges in compliance
with international standards.
Positive effects on content
accessibility, increased
revenue streams through
digital platforms, but
challenges in infrastructure
and talent development.
Need for updated regulations
to address issues like
copyright, data privacy, and

online content moderation.

smoother digital adoption and
protect stakeholder interests
in the entertainment sector.
Digitization has expanded
market reach but requires
significant investment in
technology infrastructure and
workforce training to fully
capitalize on its potential.
Clear and updated regulations
are essential to create a
conducive environment for
the sustainable digital
transformation of the

entertainment industry.

This study, in offering useful information, nevertheless, has several limitations. One such

limitation is its application of qualitative information via interviews, and its generalizability to a

range of settings or industries can, therefore, be limited. Further, the geographical location of the

study is limited to the UAE, and its conclusion cannot, therefore, represent the overall scenario

of digitalization in entertainment in general worldwide. Future studies can extend this one

through an analysis of quantitative information or a comparative analysis of several regions'

digital transformation. Analysis of the long-term implications of digitalization for industry
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operators and consumers can introduce an even deeper analysis of its impact. Future studies can
even explore the integration of newer technology such as AR and VR to assess its changing role
in entertainment.

Future research will have to explore the impact of emerging technologies such as Al,
virtual reality, and blockchain in transforming content creation, distribution, and consumption in
the UAE’s entertainment industry. How new technology trends affect business models,
intellectual property, and consumption behavior will have to be examined in detail. How data
privacy in terms of personalized content recommendation will have to be examined in detail,
particularly about how laws protecting data, such as GDPR, affect consumption behavior and
trust in consumers. How consumers navigate balancing personalized and private information will
become paramount for digital platforms to comprehend. Cross-sector collaborations between
digital entertainment and sectors such as tourism, retail, and education have future potential and
future studies could detail in detail how such collaborations enhance the consumption

experience, including new distribution and business models for content.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



References

Abdushkour, H., Soomro, T. A., Ali, A., Ali Jandan, F., Jelinek, H., Memon, F., Althobiani, F.,
Mohammed Ghonaim, S., & Irfan, M. (2023). Enhancing fine retinal vessel segmentation:
Morphological reconstruction and double thresholds filtering strategy. PloS One, 18(7),
€0288792.

Adeoye-Olatunde, O. A., & Olenik, N. L. (2021). Research and scholarly methods: Semi-
structured interviews. Journal of the American College of Clinical Pharmacy, 4(10), 1358—
1367.

Adieme, N. T., & Subramanian, R. (2020). Exploration of the socio-economic challenges,
incremental technological/digital impact and critical incidents influencing the lottery
gambling and gaming industry. Editorial Policy, 17, 37. Retrieved from
https://journals.mywestford.com/wp-content/uploads/2022/04/Research-Journal-final-17-
02-2022.pdf#page=42

Agarwal, P., Kalu, S. M., & Lemma, A. (2024). Advancing implementation of the AfCFTA
Protocol on Digital Trade in Nigeria.

Akdim, K., Casalo, L. V., & Flavian, C. (2022). The role of utilitarian and hedonic aspects in the
continuance intention to use social mobile apps. Journal of Retailing and Consumer
Services, 66, 102888.

Al Awadhi, T. H., & Muslim, S. B. (2023). Reviewing the relation between human resources
practices, talent management and succession planning in UAE public sector. Information
Sciences Letters, 12(4), 1271-1283.

Al-Ababneh, M. M. (2020). Linking ontology, epistemology and research methodology. Science

& Philosophy, 8 (1), 75-91.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Al-Adwan, A. S., Li, N., Al-Adwan, A., Abbasi, G. A., Albelbisi, N. A., & Habibi, A. (2023).
“Extending the Technology Acceptance Model (TAM) to Predict University Students’
Intentions to Use Metaverse-Based Learning Platforms”. Education and Information
Technologies, 28(11), 15381-15413. doi: 10.1007/s10639-023-11816-3

Al-Bashayreh, M., Almajali, D., Al-Okaily, M., Masa’deh, R., & Samed Al-Adwan, A. (2022).
Evaluating Electronic Customer Relationship Management System Success: The
Mediating Role of Customer Satisfaction. Sustainability, 14(19), 12310.

Albreem, M. A., Sheikh, A. M., Bashir, M. J., & El-Saleh, A. A. (2023). Towards green Internet
of Things (IoT) for a sustainable future in Gulf Cooperation Council countries: Current
practices, challenges and future prospective. Wireless Networks, 29(2), 539-567.

Alexander, T. (2024). Proactive Customer Support: Re-Architecting a Customer
Support/Relationship Management Software System Leveraging Predictive Analysis/Al
and Machine Learning. Engineering: Open Access, 2(1), 39-50.

Alhammadi, K., Marashdeh, H., & Hussain, M. (2023). Assessing the effect of innovation
diffusion and technology readiness theories on attitude, behavioral intention and
implementation of smart learning. Cross Cultural & Strategic Management, 30(4), 657—

675. Retrieved from https://www.emerald.com/insight/content/doi/10.1108/CCSM-12-

2022-0213/full/html

Alharahsheh, H. H., & Pius, A. (2020). A review of key paradigms: Positivism VS interpretivism.
Global Academic Journal of Humanities and Social Sciences, 2(3), 39-43.
Ali, S, Yan, Q., Razzaq, A., Khan, 1., & Irfan, M. (2022). Modeling factors of biogas technology

adoption: A roadmap towards environmental sustainability and green revolution.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.


https://www.emerald.com/insight/content/doi/10.1108/CCSM-12-2022-0213/full/html
https://www.emerald.com/insight/content/doi/10.1108/CCSM-12-2022-0213/full/html

Environmental  Science  and  Pollution = Research,  30(5), 11838-11860.
https://doi.org/10.1007/s11356-022-22894-0

Ali-Alsaadi, A. A., Cabeza-Ramirez, L. J., Santos-Roldan, L., & Loor-Zambrano, H. Y. (2023).
Digital Marketing and Fast-Food Intake in the UAE: The Role of Firm-Generated Content
among Adult Consumers. Foods, 12(22), 4089. Retrieved from
https://www.mdpi.com/2304-8158/12/22/4089

Alkaabi, K. A. (2022). Customers’ purchasing behavior toward home-based SME products:
Evidence from UAE community. Journal of Enterprising Communities: People and Places
in the Global Economy, 16(3), 472493, Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/JEC-11-2020-0187/full/html

Alketbi, M. S. A. H. (2023). Sustainable development: Influence of economic decisions taken at
the state level in the United Arab Emirates (UAE).

Allagui, I. (2023). The Dynamics of Advertising in MENA: An Empirical Model. In J. F. Khalil,
G. Khiabany, T. Guaaybess, & B. Yesil (Eds.), The Handbook of Media and Culture in the
Middle East (1st ed., pp. 245-260). Wiley. doi: 10.1002/9781119637134.ch21

Al-Najjar, D., Assous, H. F., Al-Najjar, H., & Al-Rousan, N. (2023). Ramadan effect and indices
movement estimation: A case study from eight Arab countries. Journal of Islamic
Marketing, 14(8), 1989-2008. Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/JIMA-01-2022-0008/full/html

Al-Qaysi, N., Mohamad-Nordin, N., & Al-Emran, M. (2020). Employing the technology
acceptance model in social media: A systematic review. Education and Information

Technologies, 25, 4961-5002.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Alyoussef, 1. Y. (2023). The Impact of Massive Open Online Courses (MOOCs) on Knowledge
Management Using Integrated Innovation Diffusion Theory and the Technology
Acceptance  Model.  Education  Sciences,  13(6), 531. Retrieved from
https://www.mdpi.com/2227-7102/13/6/531

Alzaabi, N. M. 1., & Wahab, E. (2023). Cloud Computing Adoption Factors Affecting Academic
Performance in UAE Public Universities. [International Journal of Sustainable
Construction Engineering and Technology, 14(2), 214-222.

Ameen, N., & Anand, A. (2020). Generation Z in the United Arab Emirates: A smart-tech-driven
iGeneration. In The new generation Z in Asia: Dynamics, differences, digitalisation (pp.
181-192). Emerald Publishing Limited. Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/978-1-80043-220-
820201018/full/html

Andrade, C. (2021). The inconvenient truth about convenience and purposive samples. Indian
Journal of Psychological Medicine, 43(1), 86—88.

Antasa, R., & Rachmawati, R. (2023). Intrinsic and extrinsic motivation from unified theory of
acceptance and use of technology model mediating innovation diffusion theory for
intention to use E-learning. AIP Conference Proceedings, 2765(1). AIP Publishing.
Retrieved from https://pubs.aip.org/aip/acp/article/2765/1/020034/2918733

Antwi-Boateng, O., & Al Mazrouei, K. A. M. (2021). The challenges of digital diplomacy in the
era of globalization: The case of the United Arab Emirates. International Journal of
Communication, 15, 19. Retrieved from https://ijjoc.org/index.php/ijoc/article/view/16150

Appiahene, P., Ussiph, N., & Missah, Y. M. (2018). Information technology impact on

productivity: A systematic review and meta-analysis of the literature. International Journal

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



of Information Communication Technologies and Human Development (IJICTHD), 10(3),
39-61.

Araujo, T., Copulsky, J. R., Hayes, J. L., Kim, S. J., & Srivastava, J. (2020). From Purchasing
Exposure to Fostering Engagement: Brand—Consumer Experiences in the Emerging
Computational Advertising Landscape. Journal of Advertising, 49(4), 428-445. doi:
10.1080/00913367.2020.1795756

Arifin, S. R. M. (2018). Ethical considerations in qualitative study. International Journal of Care
Scholars, 1(2), 30-33.

Asghari, V., Kazemi, M. H., Shahrokhishahraki, M., Tang, P., Alvanchi, A., & Hsu, S.-C. (2023).
Process-oriented guidelines for systematic improvement of supervised learning research in
construction engineering. Advanced Engineering Informatics, 58, 102215.

Audretsch, D., Colombelli, A., Grilli, L., Minola, T., & Rasmussen, E. (2020). Innovative start-
ups and policy initiatives. Research Policy, 49(10), 104027.

Aung, K. T., Razak, R. A., & Nazry, N. N. M. (2021). Establishing validity and reliability of semi-
structured interview questionnaire in developing risk communication module: A pilot
study. Edunesia: Jurnal llmiah Pendidikan, 2(3), 600—-606.

Awadhi, J., Obeidat, B., & Alshurideh, M. (2021). The impact of customer service digitalization
on customer satisfaction: Evidence from telecommunication industry. International
Journal of Data and Network Science, 5(4), 815-830. Retrieved from
http://m.growingscience.com/beta/ijds/5335-the-impact-of-customer-service-
digitalization-on-customer-satisfaction-evidence-from-telecommunication-industry.html

Ayish, M. (2022). Digital Disruptions in Traditional Arab Media Industries. Mass Communication

in the Modern Arab World: Ongoing Agents of Change Following the Arab Spring, 171.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Ayish, M. (2022). Digital Disruptions in Traditional Arab Media Industries. Mass Communication
in the Modern Arab World: Ongoing Agents of Change Following the Arab Spring, 171.
Retrieved from
https://books.google.com/books?hl=en&lr=&id=WjBcEAAAQBAJ&oi=fnd&pg=PA171
&dqg=Primary-+Factors+Influencing+the+Digitization+of+The+Entertainment+Industry+i
ntthet+tUAE+&ots=fUtM Y Bwutp&sig=SEY fUkbeEFsG9ZGhc rOkueyBVM

Balaman, F., & Bas, M. (2023). Perception of using e-learning platforms in the scope of the
technology acceptance model (TAM): A scale development study. Interactive Learning
Environments, 31(8), 5395-5419.

Beamish, P. W., & Chakravarty, D. (2021). Using the Resource-Based View in Multinational
Enterprise =~ Research.  Journal of Management, 47(7), 1861-1877. doi:
10.1177/0149206321995575

Belina, A. (2023). Semi-structured interviewing as a tool for understanding informal civil society.
Voluntary Sector Review, 14(2), 331-347.

Bingham, A. J. (2023). From Data Management to Actionable Findings: A Five-Phase Process of
Qualitative Data Analysis. [International Journal of Qualitative Methods, 22,
16094069231183620. https://doi.org/10.1177/16094069231183620

Bingham, A. J., & Witkowsky, P. (2021). Deductive and inductive approaches to qualitative data
analysis. Analyzing and Interpreting Qualitative Data: After the Interview, 133—146.

Bingham, A. J., & Witkowsky, P. (2021). Deductive and inductive approaches to qualitative data
analysis. Analyzing and Interpreting Qualitative Data: After the Interview, 133—146.

Bodolica, V., Spraggon, M., & Saleh, N. (2020). Innovative leadership in leisure and entertainment

industry: The case of the UAE as a global tourism hub. International Journal of Islamic

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



and Middle Eastern Finance and Management, 13(2), 323-337. Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/IMEFM-12-2019-0521/full/html

Bortolotto, C., & Ubertazzi, B. (2023). Intellectual property as a blind spot in the UNESCO
Convention for the safeguarding of the intangible cultural heritage. International Journal
of Heritage Studies, 29(10), 1128—1140. doi: 10.1080/13527258.2023.2236590

Braun, V., & Clarke, V. (2022). Conceptual and design thinking for thematic analysis. Qualitative
Psychology, 9(1), 3.

Braun, V., & Clarke, V. (2022). Conceptual and design thinking for thematic analysis. Qualitative
Psychology, 9(1), 3.

Braun, V., Clarke, V., & Hayfield, N. (2023). Thematic analysis: A reflexive approach. SAGE
Publications. https://uwe-
repository.worktribe.com/index.php/outputs? Type=Book+Chapter&page=1&Year=2023

Braun, V., Clarke, V., & Hayfield, N. (2023). Thematic analysis: A reflexive approach. SAGE
Publications. https://uwe-
repository.worktribe.com/index.php/outputs? Type=Book+Chapter&page=1&Year=2023

Brittain, S., Ibbett, H., de Lange, E., Dorward, L., Hoyte, S., Marino, A., Milner-Gulland, E.,
Newth, J., Rakotonarivo, S., & Verissimo, D. (2020). Ethical considerations when
conservation research involves people. Conservation Biology, 34(4), 925-933.

Bruin, L. de. (2016, August 3). Porter’s Five Forces EXPLAINED with EXAMPLES | B2U.
Retrieved January 25, 2024, from B2U - Business-to-you.com website:
https://www.business-to-you.com/porters-five-forces/

Busetto, L., Wick, W., & Gumbinger, C. (2020). How to use and assess qualitative research

methods. Neurological Research and Practice, 2(1), 14.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Butler, D. L. (2023). Qualitative approaches to investigating self-regulated learning: Contributions
and challenges. In Using Qualitative Methods To Enrich Understandings of Self-regulated
Learning (pp. 59-63). Routledge.

Campbell, S., Greenwood, M., Prior, S., Shearer, T., Walkem, K., Young, S., Bywaters, D., &
Walker, K. (2020). Purposive sampling: Complex or simple? Research case examples.
Journal of Research in Nursing, 25(8), 652-661.
https://doi.org/10.1177/1744987120927206

Chahal, H., Gupta, M., Bhan, N., & Cheng, T. C. E. (2020). Operations management research
grounded in the resource-based view: A meta-analysis. International Journal of
Production Economics, 230, 107805. Retrieved from
https://www.sciencedirect.com/science/article/pii/S0925527320301808

Chapdelaine, P., & McLeod Rogers, J. (2021). Contested sovereignties: States, media platforms,
peoples, and the regulation of media content and big data in the networked society. Laws,
10(3), 66.

Chen, Q. (2024). 4 Critical Analysis of Hainan’s Urban Resilience in the Context of COVID-19
[Master’s Thesis, Michigan State University].

https://search.proquest.com/openview/5bd816b90ef1dc2780fecad86270508¢e/17pg-

origsite=gscholar&cbl=18750&diss=y

Chen, Q. (2024). 4 Critical Analysis of Hainan’s Urban Resilience in the Context of COVID-19
[Master’s Thesis, Michigan State University].
https://search.proquest.com/openview/5bd816b90ef1dc2780feea486270508e/1?pg-

origsite=gscholar&cbl=18750&diss=y

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.


https://search.proquest.com/openview/5bd816b90ef1dc2780feea486270508e/1?pq-origsite=gscholar&cbl=18750&diss=y
https://search.proquest.com/openview/5bd816b90ef1dc2780feea486270508e/1?pq-origsite=gscholar&cbl=18750&diss=y

Chiu, P., Thorne, S., Schick-Makaroff, K., & Cummings, G. G. (2022). Theory utilization in
applied qualitative nursing research. Journal of Advanced Nursing, 78(12), 4034—4041.

Christou, P. A. (2024). Thematic Analysis through Artificial Intelligence (Al). The Qualitative
Report, 29(2), 560-576.

Connock, A. (2024). Media Management and Live Experience: Sports, Culture, Entertainment
and Events. Taylor & Francis. Retrieved from
https://books.google.com/books?hl=en&lr=&id= SnyEAAAQBAJ&oi=fnd&pg=PA1&d
g=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+for
+content+aggregators+and+streaming+services+intthe+ UAE&ots=x-
TK6B1zi1&sig=8XsUwlk7UdVOvTETNIvvMyhrrR8

Crupi, A., & Schilird, D. (2023). The UAE Economy and the Path to Diversification and
Innovation. INTERNATIONAL JOURNAL OF BUSINESS MANAGEMENT AND
ECONOMIC RESEARCH, 2286-2300.

Daugaard, T. V., Jensen, J. B., Kauffman, R. J., & Kim, K. (2024). Blockchain solutions With
Consensus algorithms and immediate Finality: Toward Panopticon-Style monitoring to
enhance Anti-Money laundering. Electronic Commerce Research and Applications,
101386.

Davis, F. D., & Grani¢, A. (2024). The Technology Acceptance Model: 30 Years of TAM. Cham:
Springer International Publishing. doi: 10.1007/978-3-030-45274-2

de Villiers, C., Dimes, R., & Molinari, M. (2024). Determinants, mechanisms and consequences
of UN SDGs reporting by universities: Conceptual framework and avenues for future

research. Journal of Public Budgeting, Accounting & Financial Management.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Dehghani, M., Acikgoz, F., Mashatan, A., & Lee, S. H. (2022). A holistic analysis towards
understanding consumer perceptions of virtual reality devices in the post-adoption phase.
Behaviour & Information Technology, 41(7), 1453—-1471.

Del Rio, J. F., Del Rio, D. D. F., Sovacool, B. K., & Griffiths, S. (2023). The demographics of
energy and mobility poverty: Assessing equity and justice in Ireland, Mexico, and the
United Arab Emirates. Global Environmental Change, 81, 102703.

Dens, N., & Poels, K. (2023). The rise, growth, and future of branded content in the digital media
landscape. International Journal of Advertising, 42(1), 141-150.

DEWL I. G. A. A. O. (2021). Understanding data collection methods in qualitative research: The
perspective of interpretive accounting research. Journal of Tourism Economics and Policy,
1(1), 23-34.

Diamandis, P. H., & Kotler, S. (2020). The future is faster than you think: How converging
technologies are transforming business, industries, and our lives. Simon & Schuster.
Retrieved from
https://books.google.com.pk/books?hl=en&lr=&id=K7THMDwAAQBAJ&oi=fnd&pg=PP
11&dg=The+entire+global+entertainment+industry-+is+currently+witnessing+a+revoluti
onary-ttransformation+driven+by+the+widespread+use+of+digital+technologies&ots=Q
86Pw2L0ud&sig=3EaWatP7SSa3310KSmZj0EjaVsc

Dias, S., Espadinha-Cruz, P., & Matos, F. (2023). A Porter’s Five Forces Model Proposal for
Additive Manufacturing Technology: A Case Study in Portuguese industry. Procedia
Computer Science, 217, 165-176. Retrieved from

https://www.sciencedirect.com/science/article/pii/S1877050922022906

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Durai, S., Manoharan, G., Priya, T. S., Jayanthi, R., Razak, A., & Ashtikar, S. P. (2024).
Quantifying the Impacts of Artificial Intelligence Implementations in Marketing. In Smart
and Sustainable Interactive Marketing (pp. 120-144). IGI Global.

Dusi, D., & Stevens, P. A. (2022). Thematic analysis: An analytical method in its own right.
Qualitative Data Analysis: Key Approaches, 293.

Dwivedi, Y. K., Hughes, L., Ismagilova, E., Aarts, G., Coombs, C., Crick, T, ... Eirug, A. (2021).
Artificial Intelligence (Al): Multidisciplinary perspectives on emerging challenges,
opportunities, and agenda for research, practice and policy. International Journal of
Information Management, 57, 101994,

El Amine, R. (2023). The GCC countries diplomatic approaches and its impact on economic
development: A comparative study of the UAE, Saudi Arabia, Qatar, and Kuwait.

El Naggar, A., Gaad, E., & Inocencio, S. A. M. (2024). Enhancing inclusive education in the UAE:
Integrating Al for diverse learning needs. Research in Developmental Disabilities, 147,
104685. Retrieved from
https://www.sciencedirect.com/science/article/pii/S0891422224000179

Faccia, A., Le Roux, C. L., & Pandey, V. (2023). Innovation and E-commerce models, the
technology catalysts for sustainable development: The Emirate of Dubai case study.
Sustainability, 15(4), 3419.

Faccia, A., Le Roux, C. L., & Pandey, V. (2023). Innovation and E-commerce models, the
technology catalysts for sustainable development: The Emirate of Dubai case study.
Sustainability, 15(4), 3419.

Farao, J., Malila, B., Conrad, N., Mutsvangwa, T., Rangaka, M. X., & Douglas, T. S. (2020). A

user-centred design framework for mHealth. PloS One, 15(8), €0237910.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Farhi, F., Jeljeli, R., Aburezeq, 1., Dweikat, F. F., Al-shami, S. A., & Slamene, R. (2023).
Analyzing the students’ views, concerns, and perceived ethics about chat GPT usage.
Computers and Education: Artificial Intelligence, 100180. Retrieved from
https://www.sciencedirect.com/science/article/pii/S2666920X23000590

Farok, G. (2023). Project Management is a tool of functional areas and a systematic procedure to
implement a weeding event: A case study. SocioEconomic Challenges (SEC), 7(1).

Fauziyah, N. L., Widodo, J. P., & Yappi, S. N. (2023). The Use of ‘Canva for Education’and the
Students’ Perceptions of Its Effectiveness in the Writing Procedure Text. Budapest
International  Research and Critics Institute-Journal (BIRCI-Journal), 5(1).
https://repository.stkippgri-sidoarjo.ac.id/id/eprint/1879

Furr, N. R., & Eisenhardt, K. M. (2021). Strategy and Uncertainty: Resource-Based View,
Strategy-Creation View, and the Hybrid Between Them. Journal of Management, 47(7),
1915-1935. doi: 10.1177/01492063211011760

Gaffar, H., & Albarashdi, S. (2024). Copyright Protection for AI-Generated Works: Exploring
Originality and Ownership in a Digital Landscape. Asian Journal of International Law, 1—
24, Retrieved from  https://www.cambridge.org/core/journals/asian-journal-of-
international-law/article/copyright-protection-for-aigenerated-works-exploring-
originality-and-ownership-in-a-digital-
landscape/12B8B8D836ACIDDFFF4082F7859603E3

Gawer, A. (2022). Digital platforms and ecosystems: Remarks on the dominant organizational
forms of the digital age. Innovation, 24(1), 110—124.

George, W., & Al-Ansari, T. (2024). Roadmap for National Adoption of Blockchain Technology

Towards Securing the Food System of Qatar. Sustainability, 16(7), 2956.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Gerhart, B., & Feng, J. (2021). The Resource-Based View of the Firm, Human Resources, and
Human Capital: Progress and Prospects. Journal of Management, 47(7), 1796—1819. doi:
10.1177/0149206320978799

Ghazaleh, M. A. (2023). Breaking Barriers: Unraveling and Prioritizing Obstacles to Disruptive
Technologies in Industrial Cities. London Journal of Research In Computer Science and
Technology, 23(4), 1-18.

Gorica, K., & Kordha, E. (2023). A Review of China’s Contribution to the Sustainable
Development of the European Tourism Industry: A Case Study of Economic Effects and
Sustainability Issues in Albania. In P. A. B. Duarte, F. J. B. S. Leandro, & E. M. Galan
(Eds.), The Palgrave Handbook of Globalization with Chinese Characteristics (pp. 411—
429). Springer Nature Singapore. https://doi.org/10.1007/978-981-19-6700-9 24

Gravett, K., & Ajjawi, R. (2022). Belonging as situated practice. Studies in Higher Education,
47(7), 1386—1396.

Grinchenko, S., & Shchapova, Y. L. (2020). The deductive approach to Big History’s Singularity.
The 21st Century Singularity and Global Futures: A Big History Perspective, 201-210.

Haleem, A., Javaid, M., Qadri, M. A., Singh, R. P., & Suman, R. (2022). Artificial intelligence
(Al) applications for marketing: A literature-based study. International Journal of
Intelligent Networks, 3, 119—132.

Hall, J. R., Savas-Hall, S., & Shaw, E. H. (2023). A deductive approach to a systematic review of
entrepreneurship literature. Management Review Quarterly, 73(3), 987-1016.

Hammou, O. B. (2022). Impact of digitalization on future and existing jobs in Emirates (Master’s
Thesis, Isik Universitesi). Isik Universitesi. Retrieved from

https://acikerisim.isikun.edu.tr/xmlui/handle/11729/4845

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Haque, Md. S. (2022). Inductive and/or Deductive Research Designs. In M. R. Islam, N. A. Khan,
& R. Baikady (Eds.), Principles of Social Research Methodology (pp. 59-71). Springer
Nature Singapore. https://doi.org/10.1007/978-981-19-5441-2 5

Haydam, N. E., & Steenkamp, P. (2020). A methodological blueprint for social sciences research—
the social sciences research methodology framework. EIRP Proceedings, 15(1).
https://www.dp.univ-danubius.ro/index.php/EIRP/article/download/38/37

Heer, M. (2023). The power dynamics of film production in a global context (Master's thesis,
Universidade Catolica Portuguesa (Portugal)).

Hennig-Thurau, T., Ravid, S. A., & Sorenson, O. (2021). The Economics of Filmed Entertainment
in the Digital Era. Journal of Cultural Economics, 45(2), 157-170.
https://doi.org/10.1007/s10824-021-09407-6

Henriksen, M. G., Englander, M., & Nordgaard, J. (2022). Methods of data collection in
psychopathology: The role of semi-structured, phenomenological interviews.
Phenomenology and the Cognitive Sciences, 21(1), 9-30. https://doi.org/10.1007/s11097-
021-09730-5

Hossain, M. 1., Hussain, M. 1., & Akther, A. (2023). E-Commerce Platforms in Developing
Economies: Unveiling Behavioral Intentions through Technology Acceptance Model
(TAM). Open Journal of Business and Management, 11(06), 2988-3020.

Hussaina, 1., Abrara, M., & Shabbira, R. (2023). Role of Innovation Diffusion Theory to
Investigate The Consumers’ Usage Intention of Omnichannel Retailing. Pakistan Journal
of  Multidisciplinary ~ Research  (PJMR) Vol,  4(1). Retrieved from
https://www.researchgate.net/profile/Muhammad-Abrar-

49/publication/371755398 Role of Innovation Diffusion Theory to Investigate The

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Consumers' Usage Intention_of Omnichannel Retailing/links/6493473b8de7ed28ba42
b889/Role-of-Innovation-Diffusion-Theory-to-Investigate-The-Consumers-Usage-
Intention-of-Omnichannel-Retailing.pdf

Iovino, F., & Tsitsianis, N. (2020). The methodology of the research. In Changes in European
energy markets (pp- 79-95). Emerald Publishing Limited.
https://www.emerald.com/insight/content/doi/10.1108/978-1-83909-107-020201004/full/

Junjie, M., & Yingxin, M. (2022). The Discussions of Positivism and Interpretivism. Online
Submission, 4(1), 10—14.

Kabir, M. A., Abba, M., & Abubakar, A. (2018). An Empirical Study on the Use Intention of
Electronic Cash Collection System in Nigerian Federal Hospitals. International Journal of
Emerging Trends in Social Sciences, 3(2), 65-73.

Kadir, M. L., & Tricahyono, D. (2024). Acceptance Analysis of Cyclops Application in Telkomsel
Pamasuka Area Using Innovation Diffusion Theory (IDT) and Technology Acceptance
Model (TAM). Journal of Multidisciplinary Academic Business Studies, 1(2), 165—183.
Retrieved from https://goodwoodpub.com/index.php/JoMABS/article/view/1910

Keane, M. (2019). China’s digital media industries and the challenge of overseas markets. Journal
of Chinese Cinemas, 13(3), 244-256.

Khanal, S. S., Prasad, P., Alsadoon, A., & Maag, A. (2020). A systematic review: Machine learning
based recommendation systems for e-learning. Education and Information Technologies,
25(4), 2635-2664.

Kooli, C. (2023). Challenges of working from home during the COVID -19 pandemic for women

in the UAE. Journal of Public Affairs, 23(1), €2829. doi: 10.1002/pa.2829

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Kostopoulos, K. C., Spanos, Y. E., & Prastacos, G. P. (2002). The resource-based view of the firm
and innovation: Identification of critical linkages. The 2nd European Academy of
Management Conference, 1-19. EURAM Stockholm, Sweden. Retrieved from
https://www.academia.edu/download/76346176/tb_view.pdf

Kruesi, M. A., & Bazelmans, L. (2023). Resources, capabilities and competencies: A review of
empirical hospitality and tourism research founded on the resource-based view of the firm.
Journal of Hospitality and Tourism Insights, 6(2), 549-574. Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/JHTI-10-2021-0270/full/html

Kuncoro, H., & Kusumawati, N. (2021). A Study of Customer Preference, Customer Perceived
Value, Sales Promotion, and Social Media Marketing Towards Purchase Decision of
Sleeping Product in Generation Z. Advanced International Journal of Business,
Entrepreneurship and SMEs, 3(9), 265-276.

Kyngis, H. (2020). Inductive content analysis. The Application of Content Analysis in Nursing
Science Research, 13-21.

Legge, K. (2023). Snow Crash Ahead? An anthropological case study of the impacts of modern
technologies and fully digital realities on “the self” (Master's thesis, Harvard University).

Leila, E. (2023). Overview of Blockchain Technology Diffusion and Adoption: Theoretical
Analysis Based on IDT Theory. In Handbook of Research on Blockchain Technology and
the Digitalization of the Supply Chain (pp. 40-56). IGI Global. Retrieved from
https://www.igi-global.com/chapter/overview-of-blockchain-technology-diffusion-and-

adoption/324623

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Li, C., Wen, M., Jiang, S., & Wang, H. (2024). Assessing the effect of urban digital infrastructure
on green innovation: Mechanism identification and spatial-temporal characteristics.
Humanities and Social Sciences Communications, 11(1), 1-14.

Liu, S. (2023). The Source of Contemporary Utilitarianism. In S. Liu, The Contemporary
Evolution and Reform of Utilitarianism (pp. 29—69). Singapore: Springer Nature
Singapore. doi: 10.1007/978-981-99-7363-7 2

Lubis, N. W. (2022). Resource based view (RBV) in improving company strategic capacity.
Research Horizon, 2(6), 587-596. Retrieved from
http://journal.lifescifi.com/index.php/RH/article/view/85

Liiders, M. (2021). Ubiquitous tunes, virtuous archiving and catering for algorithms: The tethered
affairs of people and music streaming services. Information, Communication & Society,
24(15), 2342-2358.

Lund, B. (2021). The questionnaire method in systems research: An overview of sample sizes,
response rates and statistical approaches utilized in studies. VINE Journal of Information
and Knowledge Management Systems, 53(1), 1-10.

Lyu, T., Chen, H., & Guo, Y. (2023). Investigating innovation diffusion, social influence, and
personal inner forces to understand people’s participation in online e-waste recycling.
Journal of Retailing and Consumer Services, 73, 103366. Retrieved from
https://www.sciencedirect.com/science/article/pii/S0969698923001133

Magaldi, D., & Berler, M. (2020). Semi-structured Interviews. In V. Zeigler-Hill & T. K.
Shackelford (Eds.), Encyclopedia of Personality and Individual Differences (pp. 4825—

4830). Springer International Publishing. https://doi.org/10.1007/978-3-319-24612-3 857

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Makhlouf, A. (2023). Workshop Report: Cryptos: Distinguishing Hype and Realities in Islamic
Finance. Retrieved from
https://eprints.soas.ac.uk/40035/1/Dr%2BAmel%2BMakhlouf%2B-%2BSOAS-
QFC%2B2022%?2BReport.pdf

Mardiana, S. (2020). Modifying Research Onion for Information Systems Research. Solid State
Technology, 63(4), 5304-5313.

Mavetera, N., Jokonya, O., & Maradung, P. (2017). Risk and opportunities connected to the
adoption of internet banking in an emerging market.

McKellar, J. (2023). Infrastructure as Business: The Role of Private Investment Capital. Taylor &
Francis.

Meer, A. H. (2023). Migrant Capitalism: Emigration, Remittances, and Urbanization in Punjab
[PhD Thesis, Massachusetts Institute of Technology].
https://dspace.mit.edu/handle/1721.1/152835

Melnikovas, A. (2018). Towards an Explicit Research Methodology: Adapting Research Onion
Model  for  Futures  Studies. Journal of  Futures  Studies,  23(2).
https://www.researchgate.net/profile/Aleksandras-
Melnikovas/publication/333388233 Towards_an_explicit research methodology Adapt
ing research _onion model for futures studies/links/5d47c¢8404585153e593ctbec/Towa
rds-an-explicit-research-methodology-Adapting-research-onion-model-for-futures-
studies.pdf? sg%5B0%5D=started experiment milestone&origin=journalDetail& rtd=e
30%3D

Mishra, N. (2024). International Trade Law and Global Data Governance: Aligning Perspectives

and Practices. Retrieved from https://library.oapen.org/handle/20.500.12657/88173

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Moh’d Anwer, A.-S. (2024). Removing blurring for better understanding the main challenges
facing digital entrepreneurs in the digital era: An empirical investigation study from
emerging country. Heliyon, 10(3).

Mohajan, D., & Mohajan, H. (2022). Development of grounded theory in social sciences: A
qualitative approach.

Mohajan, H. K. (2020). Quantitative research: A successful investigation in natural and social
sciences. Journal of Economic Development, Environment and People, 9(4), 50-79.

Momoh, 1., Adelaja, G., & Ejiwumi, G. (2023). Analysis of the Human Factor in Cybersecurity:
Identifying and Preventing Social Engineering Attacks in Financial Institution.

Monko, M. A., & Amdani, H. H. (2023). The Role of Computer Literacy Familiarity in the
Adoption of e-Government by Public Sector Workers in Local Government Authorities: A
Case of Kigamboni Municipal Council. European Journal of Theoretical and Applied
Sciences, 1(6), 776-786. Retrieved from
https://ejtas.com/index.php/journal/article/view/541

Moranski, K., & Zalbidea, J. (2022). Context and generalizability in multisite L2 classroom
research: The impact of deductive versus guided inductive instruction. Language Learning,
72(S1), 41-82.

Mosescu, I. A., Chivu, R.-G., Popa, L. C., & Botezatu, F. (2022). Creating Value with Big Data in
Marketing. 129. Springer Nature.

Mweshi, G. K., & Sakyi, K. (2020). Application of sampling methods for the research design.
Archives of Business Review—Vol, 8(11).

https://www.academia.edu/download/65093418/ABR_9042.pdf

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Naeem, M., Ozuem, W., Howell, K., & Ranfagni, S. (2023). A step-by-step process of thematic
analysis to develop a conceptual model in qualitative research. International Journal of
Qualitative Methods, 22, 16094069231205789.

Neneh, B. N. (2011). The impact of entrepreneurial characteristics and business
practices on the long term survival of small and medium enterprises (SMEs) (Doctoral
dissertation, University of the Free State).

Nickerson, C. (2022). Interpretivism paradigm & research philosophy. Simply Sociology, 5.
Retrieved from https://simplysociology.com/interpretivism-paradigm.html

Nicoli, N., Henriksen, K., Komodromos, M., & Tsagalas, D. (2022). Investigating digital
storytelling for the creation of positively engaging digital content. EuroMed Journal of
Business, 17(2), 157-173.

Nuryadi, M. H., & Widiatmaka, P. (2023). Strengthening Civic Literacy among Students through
Digital Literacy in Society 5.0. Journal of Education and Learning (EduLearn), 17(2),
215-220. Retrieved from https://eric.ed.gov/?1d=EJ 1386526

Nuseir, M. T., & Aljumah, A. (2020). The role of digital marketing in business performance with
the moderating effect of environment factors among SMEs of UAE. International Journal
of Innovation, Creativity and Change, 11(3), 310-324. Retrieved from
https://www.researchgate.net/profile/Mohammed-
Nuseir/publication/340874998 The role of digital marketing in business performance
_with_the moderating effect of environmental factors among SMEs of UAE Intern
ational Journal of Innovation Creativity and Change wwwijiccnet Volume/links/5eb

4716c299bf1287f750cf0/The-role-of-digital-marketing-in-business-performance-with-

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



the-moderating-effect-of-environmental-factors-among-SMEs-of-UAE-International-
Journal-of-Innovation-Creativity-and-Change-wwwijiccnet-Volum.pdf

Oaksford, M., & Chater, N. (2020). New paradigms in the psychology of reasoning. Annual Review
of Psychology, 71, 305-330.

Obilor, E. 1. (2023). Convenience and purposive sampling techniques: Are they the same.
International Journal of Innovative Social & Science Education Research, 11(1), 1-7.

Ochuba, N. A., Usman, F. O., Amoo, O. O., Okafor, E. S., & Akinrinola, O. (2024). Innovations
in business models through strategic analytics and management: Conceptual exploration
for sustainable growth. International Journal of Management & Entrepreneurship
Research, 6(3), 554-566.

Okoli, C. (2023). Inductive, abductive and deductive theorising. International Journal of
Management Concepts and Philosophy, 16(3), 302-316.

Okour, M. K., Chong, C. W., & Abdel Fattah, F. A. M. (2021). Knowledge management systems
usage: Application of diffusion of innovation theory. Global Knowledge, Memory and
Communication, 70(8/9), 756-776.

Olmos-Vega, F. M., Stalmeijer, R. E., Varpio, L., & Kahlke, R. (2023). A practical guide to
reflexivity in qualitative research: AMEE Guide No. 149. Medical Teacher, 45(3), 241—
251.

Park, Y. S., Konge, L., & Artino Jr, A. R. (2020). The positivism paradigm of research. Academic
Medicine, 95(5), 690—694.

Peel, K. L. (2020). A beginner’s guide to applied educational research using thematic analysis.

Practical Assessment, Research, and Evaluation, 25(1), 2.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Peng, X., Zhou, A.J., Liu, X., & Liu, D. (2024). Laggards go beyond catching up to become niche
champions: A longitudinal case study in China. Asia Pacific Journal of Management, 1—
31.

Pripoae-Serbanescu, C., & Matoi, E. (2023). Social Media in the GCC Countries—Facilitator or
Curse for Generation “Z”? In Social Change in the Gulf Region: Multidisciplinary
Perspectives (pp. 17-39). Springer Nature Singapore Singapore. Retrieved from
https://library.oapen.org/bitstream/handle/20.500.12657/62440/978-981-19-7796-
1.pdf?sequence=1#page=32

Proudfoot, K. (2023). Inductive/Deductive Hybrid Thematic Analysis in Mixed Methods
Research.  Journal  of  Mixed  Methods  Research, 17(3), 308-326.
https://doi.org/10.1177/15586898221126816

Putnam, H. (2020). The many faces of realism. In Pragmatism (pp. 163—181). Routledge.

Radosinskd, J. (2017). New trends in production and distribution of episodic television drama:
Brand Marvel-Netflix in the post-television era. Communication Today, 8(1), 4-29.

Radsch, C. (2023). Weaponizing Privacy and Copyright Law for Censorship. CIGI Papers No.

Ragavan, S., & Deswal, S. (2023). World Intellectual Property Rights Organization. THE
INTERNATIONAL LAW OF ECONOMIC INTEGRATION by Julian Chaisse, Christoph
Hermann, Forthcoming.

RAHMAN, R. B. A. (2023). Comparison of telephone and in-person interviews for data collection
in qualitative human research.
https://indigo.uic.edu/articles/journal contribution/Comparison_of Telephone and In-

Person_Interviews for Data Collection in Qualitative Human Research/22217215

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Ramadan, Z., & Nsouli, N. Z. (2022). Luxury fashion start-up brands’ digital strategies with female
Gen Y in the Middle East. Journal of Fashion Marketing and Management: An
International Journal, 26(2), 247-265. Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/JFMM-10-2020-0222/full/html

Ramanadhan, S., Revette, A. C., Lee, R. M., & Aveling, E. L. (2021). Pragmatic approaches to
analyzing qualitative data for implementation science: An introduction. /mplementation
Science Communications, 2, 1-10.

Rana, M. B., & Allen, M. M. (2021). Why apparel suppliers are locked into the upgrading ladder
in Bangladesh: An institutional and business systems perspective. In Upgrading the Global
Garment Industry: Internationalization, Capabilities and Sustainability (pp. 138-161).
Edward Elgar Publishing.
https://books.google.com.pk/books?hl=en&lr=&id=19EtEAAAQBAJ&oi=fnd&pg=PA13
8&dg=Rana,+M.B.+and+Allen,+M.M.,+2021.+Why+apparel+suppliers+are+locked+int
o+the+upgrading+ladder+int+Bangladesh:+An-+institutional+and+business+systems+pers
pective.+In+Upgrading+the+Global+Garment+Industry:+Internationalization,+Capabiliti
est+and+Sustainability+(pp.+138-
161).+Edward+Elgar+Publishing.+&ots=xKOFMm{XXp&sig=8NcaVHuKvv-
22BcoX6cWIgCLvSw

Razavi, H., & Habibnia, A. (2024). The Rise of Al in Middle Eastern Fintech With the Case
Studies From the UAE and Turkey. In Exploring Global FinTech Advancement and
Applications  (pp. 259-297). 1GI Global. Retrieved from https://www.igi-
global.com/chapter/the-rise-of-ai-in-middle-eastern-fintech-with-the-case-studies-from-

the-uae-and-turkey/33856

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Rejali, S., Aghabayk, K., Esmaeli, S., & Shiwakoti, N. (2023). Comparison of technology
acceptance model, theory of planned behavior, and unified theory of acceptance and use of
technology to assess a priori acceptance of fully automated vehicles. Transportation
Research  Part A: Policy and Practice, 168, 103565. Retrieved from
https://www.sciencedirect.com/science/article/pii/S0965856422003160

Resing, W. (2020). Measuring inductive reasoning skills: The construction of a learning potential
test. In Learning potential assessment (pp. 219—-242). Taylor & Francis.

Rizvi, S., Rustum, R., Deepak, M., Wright, G. B., & Arthur, S. (2021). Identifying and analyzing
residential water demand profile; including the impact of COVID-19 and month of
Ramadan, for selected developments in Dubai, United Arab Emirates. Water Supply, 21(3),
1144-1156. Retrieved from https://iwaponline.com/ws/article-abstract/21/3/1144/78196

Rodrigues, M., & Franco, M. (2019). The corporate sustainability strategy in organisations: A
systematic review and future directions. Sustainability, 11(22), 6214.

Roslan, F. A. B. M., & Ahmad, N. B. (2023). The rise of Al-powered voice assistants: Analyzing
their transformative impact on modern customer service paradigms and consumer
expectations. Quarterly Journal of Emerging Technologies and Innovations, 8(3), 33—64.

Ruslin, R., Mashuri, S., Rasak, M. S. A., Alhabsyi, F., & Syam, H. (2022). Semi-structured
Interview: A methodological reflection on the development of a qualitative research
instrument in educational studies. IOSR Journal of Research & Method in Education
(IOSR-JRME), 12(1), 22-29.

Sabharwal, R., & Miah, S. J. (2021). A new theoretical understanding of big data analytics

capabilities in organizations: A thematic analysis. Journal of Big Data, 8(1), 159.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Sabri, E. R. (2018). Consumer’s purchase intention towards luxury retailer’s social media
advertisements—A case study of a shoe retail—UAE-Dubai Mall. Social Networking, 8(1),
39-51. Retrieved from https://www.scirp.org/journal/paperinformation?paperid=89423

Sagnier, C., Loup-Escande, E., Lourdeaux, D., Thouvenin, 1., & Valléry, G. (2020). User
acceptance of virtual reality: An extended technology acceptance model. International
Journal of Human—Computer Interaction, 36(11), 993—-1007.

Sanjna Sebastian, T. (2024). Streaming Success: Examining the Impact of OTT Media on Content
Production and Consumption of New Malayalam Cinema. Exploring the Impact of OTT
Media on Global Societies, 130. Retrieved from

https://books.google.com/books?hl=en&lr=&id=Zav4EAAAQBAJ&oi=fthd&pg=PA130

&dg=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+

for+content+aggregators+and-+streaming+servicestintthe+tUAE&ots=j9s 1JVmVa&sig=

2vG92sFHGOqiruonTggbei YKN5SU

Savitz, D. A., & Wellenius, G. A. (2023). Can cross-sectional studies contribute to causal
inference? It depends. American Journal of Epidemiology, 192(4), 514-516.

Seixas, B. V., Smith, N., & Mitton, C. (2018). The qualitative descriptive approach in international
comparative studies: Using online qualitative surveys. International Journal of Health
Policy and Management, 7(9), 778.

Semantic Schloar, 2022. Available at: https://www.semanticscholar.org/paper/The-Resource-
Based-View-of-the-Firm-and-Innovation:-Kostopoulos-
Spanos/af52504ec9f16b6df9b492623a94faad3e93dS5ba/figure/1 (Accessed: 6 April 2024).

Shaikh, I. M., & Amin, H. (2024). Influence of innovation diffusion factors on non-users’ adoption

of digital banking services in the banking 4.0 era. Information Discovery and Delivery.

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.


https://books.google.com/books?hl=en&lr=&id=Zav4EAAAQBAJ&oi=fnd&pg=PA130&dq=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+for+content+aggregators+and+streaming+services+in+the+UAE&ots=j9s_lJVmVa&sig=2yG92sFHGOqiruonTggbeiYKN5U
https://books.google.com/books?hl=en&lr=&id=Zav4EAAAQBAJ&oi=fnd&pg=PA130&dq=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+for+content+aggregators+and+streaming+services+in+the+UAE&ots=j9s_lJVmVa&sig=2yG92sFHGOqiruonTggbeiYKN5U
https://books.google.com/books?hl=en&lr=&id=Zav4EAAAQBAJ&oi=fnd&pg=PA130&dq=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+for+content+aggregators+and+streaming+services+in+the+UAE&ots=j9s_lJVmVa&sig=2yG92sFHGOqiruonTggbeiYKN5U
https://books.google.com/books?hl=en&lr=&id=Zav4EAAAQBAJ&oi=fnd&pg=PA130&dq=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+for+content+aggregators+and+streaming+services+in+the+UAE&ots=j9s_lJVmVa&sig=2yG92sFHGOqiruonTggbeiYKN5U

Retrieved from  https://www.emerald.com/insight/content/doi/10.1108/IDD-05-2023-
0044/full/html

Sharma, P., & Sharma, S. (2021). Pioneering family firms’ sustainable development strategies.
Edward Elgar Publishing. Retrieved from
https://books.google.com.pk/books?hl=en&lr=&id=dqAjJEAAAQBAJ&oi=fnd&pg=PR 1
&dq=Sharma,+P.+and+Sharma,+S.+eds.,+2021.+Pioneering+family+firms%E2%80%99
+sustainable+development+strategies.+Edward+Elgar+Publishing.+.&ots=gCEk3 AqRry
&sig=PDGwWxEB4mgkVrfBb50rT38XCok

Shetty, M., Habib, F., Imran Ali, S., Haq, A., & Khan, M. (2023). Impact of Digitalisation in
Developing Procurement and Supply Chain Resilience in the Post Pandemic Era—A Study
of the Global Manufacturing Sector. In H. Qudrat-Ullah & S. 1. Ali (Eds.), Advanced
Technologies and the Management of Disruptive Supply Chains (pp. 109-151). Cham:
Springer Nature Switzerland. doi: 10.1007/978-3-031-45229-1 6

Shwedeh, F. (2024). Harnessing digital issue in adopting metaverse technology in higher education
institutions: Evidence from the United Arab Emirates. International Journal of Data and
Network Science, 8(1), 489-504. Retrieved from
http://m.growingscience.com/beta/ijds/6499-harnessing-digital-issue-in-adopting-
metaverse-technology-in-higher-education-institutions-evidence-from-the-united-arab-
emirates.html

Singh, M. S. (2020). A STUDY ON SUPPLY CHAIN AND SOCIAL MEDIA PLATFORMS
WITH SPECIAL REFERENCE TO THE CLOTHING BRAND ZARA. Towards
Excellence, 12(5). Retrieved from

https://hrdc.gujaratuniversity.ac.in/Uploads/EJournalDetail/29/1044/22.pdf

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Slates, A. M., L. McAlexander, S., Nolan, J., de Pablo, J., Chen, J., Johnson, H. T., & Brinson, L.
C. (2024). Partnerships and collaboration drive innovative graduate training in materials
informatics. Science Advances, 10(18), eadp7446.

Sobrino-Duque, R., Carrillo-de-Gea, J. M., Lopez-Jiménez, J. J., Nicolas Ros, J., & Fernandez-
Aleman, J. L. (2024). Usevalia: Managing Inspection-Based Usability Audits.
International Journal of Human—Computer Interaction, 40(3), 719-743. doi:
10.1080/10447318.2022.2121879

Soliman, M. A. R. (2021). Framing of Female Leading Roles in Drama Series on Video Streaming
Platforms. The American University in Cairo (Egypt).

Spector, P. E. (2019). Do not cross me: Optimizing the use of cross-sectional designs. Journal of
Business and Psychology, 34(2), 125-137.

Srivastava, D., Singh, S. S., Rajitha, B., Verma, M., Kaur, M., & Lee, H.-N. (2023). Content-based
Image Retrieval: A Survey on Local and Global Features Selection, Extraction,
Representation and Evaluation Parameters. /EEE Access.

Statista (2024). UAE Population Statistics 2021-2024—Digital Gravity. (n.d.). Retrieved March
21, 2024, from https://www.digitalgravity.ae/blog/uae-population-statistics/

Stephens, H. (2023). In Defence of Copyright. Cormorant Books. Retrieved from
https://books.google.com/books?hl=en&lr=&id=ERINEAAAQBAJ&oi=fnd&pg=PT11&
dg=the+industry+digitizes, +it+is+tnot+without+challenges+such+as+the+copyright+and+
piracy+menace+which+are+serioust+issuestof+concern+for+the+entertainment+industry
+in+the+tUAE.&ots=9hmu5 RuaE&sig=qrOcchCvX6Qc5SMJ9wI9ik-u3WUc

Su, C. (2023). Douyin, TikTok and China’s online screen industry: The rise of short-video

platforms. Taylor & Francis. Retrieved from

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



https://books.google.com/books?hl=en&lr=&id=0-
TNEAAAQBAJ&oi=fnd&pg=PA1979&dq=licensing+agreements+are+splintered+in+en
joyment+presents+a+major+problem-+for+content+aggregators+and+streaming+services
+in+the+tUAE&ots=SO0ghK9ZAX &sig=j4blzcg2DZdp kV{SsLuuOacmlO

Sultana, J., Ahmed, B. M., Masud, M. M., Hugq, A. O., Ali, M. E., & Naznin, M. (2023). A Study
on Food Value Estimation From Images: Taxonomies, Datasets, and Techniques. /EEE
Access. https://ieeexplore.ieee.org/abstract/document/10121452/

Swedberg, R. (2020). Exploratory research. The Production of Knowledge: Enhancing Progress
in Social Science, 17-41.

Tamam, A., Abdelkader, H., & Haroun, A. (2021). A new model for making valuable decisions
through user social network profiles and insights. 1-8. IEEE.

Tamunomiegbam, A., Amugo, F., Bariledum, K., & Afolabi, C. A. (2023). Cultural Diplomacy as
a Key Component of Economic and Political Diplomacy: The Lessons For Nigeria. Journal
of International Relations and Policy, 4(1), 1-17.

Tanye, H., Asampana, 1., Akwetey Matey, H., Akanferi, A., Koi-Akrofi, G., & Nurudeen, M.
(2023). The diffusion of LMS among distance learning students in Ghana using the
diffusion of innovation theory. Indian Journal of Science and Technology, 16(33), 2622—
2630. Retrieved from
https://www.academia.edu/download/105507538/IJST 2023 683 diffusion_of innovati
on_theory HANNAH.pdf

Tedam, P., Wagner, B., & Mitchell, V. (2023). Social Work Regulation in the United Arab
Emirates.  Research  on  Social ~ Work  Practice, 33(1), 29-40. doi:

10.1177/10497315221120601

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Tenny, S., Brannan, J. M., & Brannan, G. D. (2017). Qualitative study.

Thomas, S. A. (2021). The Customer Caste: Lawful Discrimination by Public Businesses. Cal. L.
Rev., 109, 141.

Thonemann, N., Schulte, A., & Maga, D. (2020). How to conduct prospective life cycle assessment
for emerging technologies? A systematic review and methodological guidance.
Sustainability, 12(3), 1192.

Vitali, S., & Giuliani, M. (2024). Emerging digital technologies and auditing firms: Opportunities
and challenges. International Journal of Accounting Information Systems, 53, 100676.

Wang, X., & Cheng, Z. (2020). Cross-sectional studies: Strengths, weaknesses, and
recommendations. Chest, 158(1), S65-S71.

Wang, Z. (2022). Implementation of Chinese-styled branding in global fashion: ‘Guochao’ as a
rising cultural identity. Fashion, Style & Popular Culture, 9(1), 149-183. doi:
10.1386/fspc_ 00111 1

What makes a great entreprencurial environment? (n.d.). Retrieved March 30, 2024, from
https://www linkedin.com/pulse/what-makes-great-entrepreneurial-environment-dr-don-
capener

Wiedemann, M., Liang, M., Keremane, G., & Quigley, K. (2024). Advanced Air Mobility: A
comparative review of policies from around the world—Lessons for Australia.
Transportation Research Interdisciplinary Perspectives, 24, 100988.

wptamara. (2022, May 30). Thematic Analysis with MAXQDA: Step-by-Step Guide. MAXQDA.

https://www.maxqda.com/blogpost/thematic-analysis-with-maxqda-step-by-step-guide

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



Wu, X., & Yuan, Z. (2023). Understanding the socio-cultural resilience of rural areas through the
intergenerational relationship in transitional China: Case studies from Guangdong. Journal
of Rural Studies, 97, 303-313.

Yadav, K., Chirade, S., Banerjee, M., Sharma, M., Ramya, N. S., Aravinda, K., & Alwan, A. A.
(2023). Digital Dimensions: Unveiling the Potential of E-Design and Virtual Prototyping.
E3S Web of Conferences, 453, 01031. EDP Sciences. Retrieved from https://www.e3s-
conferences.org/articles/e3sconf/abs/2023/90/e3sconf icsdg2023 01031/e3sconf icsdg?2
023 01031.html

Yazicioglu, A. (2024). Social Media and Tax Law. Taylor & Francis. Retrieved from
https://books.google.com/books?hl=en&lr=&id=G3bpEAAAQBAJ&oi=fnd&pg=PA7&d
g=licensing+agreements+are+splintered+in+enjoyment+presents+a+major+problem+for
+content+aggregators+and+streaming+services+in+thetUAE&ots=WEIfENQycm&sig=
maOvpTgpdPiu6C6 ALYgN msl Y

Zahra, S. A. (2021). The Resource-Based View, Resourcefulness, and Resource Management in
Startup Firms: A Proposed Research Agenda. Journal of Management, 47(7), 1841-1860.
doi: 10.1177/01492063211018505

Zhao, K. (2021). Sample representation in the social sciences. Synthese, 198(10), 9097-9115.
https://doi.org/10.1007/s11229-020-02621-3

Zhong, Y., Oh, S., & Moon, H. C. (2021). Service transformation under industry 4.0: Investigating
acceptance of facial recognition payment through an extended technology acceptance
model. Technology in Society, 64, 101515. Adeoye-Olatunde, O. A., & Olenik, N. L.
(2021). Research and scholarly methods: Semi-structured interviews. Journal of the

American College of Clinical Pharmacy, 4(10), 1358-1367

© Copyright 2022 by SBS Swiss Business School — University of Applied Sciences Institute. All Rights Reserved.



